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Plants  need  to  update  —  but  will  the  economy 
come  back  before  the  equipment  wears  out? 


The  Solution  is  Key. 

Sandusky  Newspapers,  Inc. 

Sandusky  Newspapers  made  news  with  its  recent  purchase  of  the  Carl  A. 

Jones  Newspapers  and  its  flagship  Johnson  City  Press.  It’s  just  the  latest  in  a 
series  of  acquisitions  that  helped  the  company  grow  its  revenue  to  $1 30  million, 
and  almost  quadruple  in  size.  The  1 33-year-old  family-owned  firm  owns  news¬ 
papers  in  Ohio,  Tennessee,  Michigan  and  Utah.  It  also  owns  10  radio  stations  in 
Seattle  and  Phoenix. 


Why  KeyBank? 

David  Rau,  President  and  CEO,  says:  “Key  is  a  long-time  partner  of  our  company 
since  1962  and  really  understands  our  strategy  of  growth.” 

Key  has  supported  Sandusky  through  both  publishing  and  radio  acquisitions, 
helping  it  acquire  over  $220  million  worth  of  newspapers  and  radio  stations  since 
1993.  The  strong  alliance,  which  encompasses  credit  facilities,  cash  manage¬ 
ment  and  financial  solutions,  means  that  Sandusky  never  had  to  look  elsewhere 
for  its  banking  resources.  Rau  sums  up:  “We  value  the  personal  nature  of  our 
relationship.  Most  important,  we  trust  each  other.” 


To  learn  more,  call  Kathleen  Mayher,  Executive  Vice  President  and 
Division  Manager,  at  1  -800-523-7248,  ext.  45787,  or  visit  Key.com/media. 
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Achieve  anything. 


LETTERS 


LOOSE  LIPniNK  SHIPS 

WITH  ALL  THE  DISCUSSION  ABOUT 

war  correspondents’  rights  in 
the  coming  war  with  Iraq 
[“Special  Report:  Marching  Orders,”  Feb. 
24],  can  anyone  remember  that  during 
World  War  II  the  media  were  under  the 
control  of  the  Office  of  War  Information? 

President  Franklin  D.  Roosevelt  created 
the  OWI  on  June  13, 1942,  and  he 
appointed  newsman  Elmer  Davis  as  its 
chief.  For  better  or  worse,  the  media’s 

war  coverage  was  censored  _ 

by  the  government 
I  suspect  that  is  why  no 
reporter  had  a  scoop  of 
the  Allied  invasion  of 
Nazi  Germany’s  Fortress 
Europe  on  June  6, 1944. 

ED  PLAISTED 
SPORTS  COLUMNIST 
Daytona  Beach  (Fla.) 

News-Journal 


FLUFF?  ENOUHH! 


I  HANK  YOU  FOR 

B2ul)ara  Bedway 's 


LETTERS 

EStP  welcomes  letters.  Send 
them  via  e-mail  to  Utters®, 
editorandpitblisher.com,  iria 
facsimile  to  (646)  654-5370, 
or  via  snaU-mail  to  “Letters,’’ 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
far  aU  the  usual  reasons. 


article  makes  mention  only  of  the  quantity 
of  news  that  reporters  hope  to  get  out  of 
the  probable  Iraq  war.  Most  of  us  have 
been  hearing  more  about  the  lack  of 
quality  to  be  expected,  since  reporters 
are  “embedded”  —  getting  in  bed?  — 
with  the  militaiy  this  time.  Also,  elaborate 
controls  have  been  instituted  by  the  U.S. 
government  to  pretty'-up  the  image  of  the 
United  States  in  that  part  of  the  world  in 
general.  It  is  highly  unlikely  that  any  free 
reporting  will  be  allowed,  especially  since 
the  sanitation  of  news  during  the  first  Gulf 
War  was  so  “successful.” 

As  with  most  other 
things,  quantity'  without 
quality'  is  of  questionable 
value. 

JEAN  GERARD 
Temple  City,  Calif. 


article  on  Chris  Hedges  [“Reporters 
part  of  the  problem?”  Feb.  24,  p.  22]. 

It’s  vital  as  a  news  consumer  to  be  able 
to  discriminate  between  news  and  fluff — 
and  their  relative  context 

KAMALESH  THAKKER 
Beverly  Hills,  Calif. 
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e:  “Papers  won’t  go  wire-less,” 
Feb.  24,  p.  30. 

It  is  significant  I  think,  that  this 


$URFIK'» 

I’M  DOWN  HERE 

vacationing  in  Costa 
Rica.  I  was  looking 
at  several  Web  sites, 
including  E&P  Online. 
Excelente.  Bueno. 
Congratulations.  It's  so  nice  to  keep  up 
with  the  media  news  while  away,  and  all 
of  you  are  doing  a  great  job  of  informing 
the  rest  of  us.  (I  w  orked  as  an  associate 
editor  at  Ei3P  some  25  to  almost  30 
years  ago  —  It’s  hard  to  believe  it  was  that 
long  ago!) 

Keep  on  covering  the  war  reporting:  It’s 
important.  But  include  some  lighter  things 
as  well.  Thanks  a  lot 

CARLA  RUPP 

FREELANCE  WRITER 
New  York 


50  YEARS  AGO 


NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


MARCH  7.  1953: 

A  sleepy  secretary  at  the  New  York 
Herald-Tribune  was  sent  to  a 
local  airport  to  meet  a  teenager 
arriving  from  Iraq  at  3  a.m.  to 
take  part  in  the  paper's  annual 


High  School  Forum.  The  teenager, 
spoon-fed  more  than  a  little 
propaganda,  looked  around  and 
asked,  “Where  are  all  the  slavesr 

“There’s  no  such  thing  as  an 


advertising  campaign,"  said 
George  L  Miller,  vice  president 
of  the  R.I  O'Connell  Co.,  an  ad 
agency  based  in  New  York. 
“Every  ad  goes  out  alone  and 
is  mighty  lonely.” 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 

Our  latest  survey  of  the  top  50  dailies'  editorial 
positions  on  whether  or  not  the  U.S.  should  invade 
Iraq. ...  For  a  Washington  Post  couple,  covering 
the  Persian  Gulf  crisis  is  a  family  affair.  See 
editorandpublisher.com/headlines  (March  6). ... 
Thirteen  questions  we  wish  reporters  had  asked 
the  president  during  Thursday's  press  conference 
(March  7) ...  “Reporter's  Digital  How-to” 
columnist  Charles  Bowen  visits  the  World  News 
Network,  a  first  stop  resource  for  news  and 
photos  from  around  the  world. ...  Check  out  our 
new  Career  Center,  including  news  from  Dow 
Jones  &  Co.  Inc.’s  CareerJoumal.com,  a  resume 
database,  and  classified  advertisements. 
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With  Freedom 
Communi¬ 
cations  Inc.  ofncialiy 
on  the  market, 
Gannett  Co.  Inc. 
is  rising  to  the  top  of 
severai  speculators’ 
lists  of  prospective 
buyers. 

“It’s  got  the  best 
balance  sheet  right 
now,  [Chairman, 

CEO,  and  President 
Douglas  H.] 
McCorfcindale  wants 
to  buy,  the  pieces  fit,” 
said  Edward  J. 
Atorino,  newspaper 
analyst  with  Blaylock 
&  Partners. 

One  of  the  last  big 
private,  family-owned 
newspaper  com¬ 
panies,  Freedom  is 
expected  to  attract 
widespread  interest. 
In  addition  to  its 
crown  jewel.  The 
Orange  County 
Register  in  Santa 
Ana,  the  Irvine, 
Calif.-based  company 
owns  27  other 
dailies,  37  weeklies, 
and  eight  TV  stations. 

“Very  few  proper¬ 
ties  of  this  size  and 
excellence  come  on 
the  market,”  said 
London-based  broker 


few  other  reporters.  “The  downside  is  that  the  Ameri¬ 
can  military  shoots  a  lot  of  people.  You  might  want  to 
be  on  their  side  of  the  line  when  that  happens.” 

There’s  a  bit  of  disconnect  in  this,  however.  News¬ 
paper  editors  say  they  hope  most  of  the  nonembeds 
steer  clear  of  battlefields,  yet  many  of  the  reporters 
and  photographers  EUP  contacted  expressed  a  burn¬ 
ing  desire  to  get  close  to  the  action.  But  if  they  are 
strongly  discouraged  from  doing  that,  virtually  all 
combat  coverage  will  come  from  reporters  laboring 
under  heavy  military  restrictions. 

Pentagon  spokesman  Bryan  Whitman  said  that 
nonembedded  reporters  who  go  into  combat  areas 
likely  will  not  be  stopped,  but  probably  will  face 
more  danger  than  embeds.  “I  would  discourage 
reporters  from  roaming  the  battlefields,”  he  told 
ES^P.  Other  military  officials  added  that  civilian 
vehicles  would  not  be  allowed  in  combat  areas,  but 


‘Unilaterals’  would  play  key  roles 
in  providing  unrestricted  coverage 
of  a  possible  armed  conflict  in  Iraq 


BY  JOE  STRUPP 

Ask  Jeffrey  Fleishman  of  the  Los  Angeles 
Times  if  he  wishes  that  he  were  among  the 
hundreds  of  reporters  embedded  with  U.S. 
military  troops  and  the  veteran  scribe  doesn’t  mince 
words.  “I’m  glad  I’m  not,”  he  said  during  a  satellite- 
phone  interview  from  northern  Iraq,  where  he’s  been 
assigned  for  two  montlis.  “I  like  the  ftwdom  of  move¬ 
ment  and  the  choice  to  see  the  story  from  the  middle.” 

Fleishman’s  comments  echoed  those  of  many  non¬ 
embedded  correspondents  assigned  to  the  Middle 
East  in  preparation  for  a  possible  U.S.  invasion.  Most 
of  them  savor  the  freedom  to  ^mm||||h|h|||||h 
move  independently  and  cover 
stories  beyond  those  related  to 
U.S.  armed  forces.  Despite 
being  connected  with  specific 
units,  many  believe  they  will 
be  able  to  provide  good  combat 
coverage.  “I  think  we  will  ^  ^ 

have  opportunities  to  hook  up  lyV  ijm 

with  forward  units,”  said  Karl  ijS 

Vick,  a  correspondent  for  The  ^ 

Washin^on  Post,  using  a  sat- 
ellite  phone  outside  his  hotel 
in  Sulaymaniyah  in  northern 
Iraq,  while  grilling  fish  with  a  , 


Tank  girl:  The  Chicago  Tribune's 
Laurie  Goering  covers  her  ears 
as  U.S.  Marines  test-fire  their 
tanks  in  Kuwait  last  month. 
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stopped  short  of  saying  they  would  be  confiscated. 

Col.  Jay  DeFrank,  director  of  press  operations  for 
the  U.S.  Department  of  Defense,  pointed  out  that 
reporters  who  worked  independently  in  other  recent 
U.S.  combat  situations,  such  as  in  Afghanistan,  were 

permitted  to  roam,  but -  - 

added,  “I  don’t  see  them 
being  allowed  to  join  |||||i|^ 
our  forces.” 

Still,  the  “unilaterals” 

—  as  they  are  widely 
known  —  appear  glad  to 
make  their  own  choices. 

Embeds  “can  only  do 
what  they  want  you  to,” 
said  Chang  W.  Lee,  a  pho- 
tographer  for  The  New 

Ibr^  Tir^  who  ^  Sun's  John  Makely  on  the  ground  in  Kuwait  Friday 

stationed  m  northern 

Iraq.  “We  are  here  to  find  out  what  really  happened. 

Once  you  are  with  the  troops,  you  do  what  they  want” 

John  Makely,  a  nonembedded  photographer  with 
The  Sun  of  Baltimore  working  out  of  Kuwait,  agreed. 

However,  Laurie  Goering,  a  correspondent  for  the 
Chicago  Tribune,  admits  that  the  embeds  have  one 
significant  advantage.  “It  looks  like  it  will  be  safer  to 
be  embedded,”  she  said  via  phone  from  the  Kuwait 
City  house  she  is  sharing  with  six  other  Tribune  Co. 
journalists.  “When  you  are  by  yourself  in  the  desert,  it 
is  harder  to  tell  wiiat  is  coming  your  way.” 

Strict  guidelines  for  embedded  reporters,  which 
place  limits  on  reporting  “sensitive”  information,  ban 
off-the-record  interviews  with  military  piersonnel, 
and  allow  for  “security  reviews”  of  dispatches,  have 
sparked  complaints  from  some  observers. 

Although  editors  would  love  to  get  good  combat 
coverage  from  journalists  who  can  report  without 
military  restrictions,  none  believe  it  is  worth  risking 
their  lives.  “Combat  is  only  one  part  of  this  equation,” 
said  James  Smith,  foreign  editor  of  The  Boston  Globe, 
which  will  have  four  embedded  reporters  and  at  least 
four  others  in  the  region.  “We  are  also  very  concerned 
about  the  diplomatic  issues  in  the  region.” 

Knight  Bidder  military  stories  will  come  largely 
from  embeds,  Washington  Bureau  Chief  John 
Walcott  said.  “In  a  fast-paced  atmosphere  where  the 
threat  of  chemical  and  biological  weapons  exists,  any¬ 
one  who  thinks  theyll  rent  a  truck  and  drive  to  Bagh¬ 
dad  because  they’re  suspicious  of  the  U.S.  military  is 
in  for  some  surprises,”  warned  Walcott,  who  has  four 
nonembedded  reporters  stationed  in  northern  Iraq. 

He  said  nonembeds  will  play  a  vital  role  when  the 
military  conflict  turns  into  a  story  about  postwar  Iraq. 

Stephen  Buckley,  assistant  managing  editor/world 
for  the  St.  Petersburg  (Fla.)  Times,  has  a  reporter/ 
photographer  team  in  Turkey  who  will  cover  north¬ 
ern  Iraq  and  are  directed  to  get  “as  close  to  the  action 
as  possible,”  but  he  stressed  that  his  two  embedded 
staffers  will  cover  most  of  the  combat. 

The  Star  Tribune  in  Minneapolis  will  send  three 
nonembeds  to  the  Middle  East  —  one  to  cover  central 
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command  briefings  in  Qatar,  and  a  reporter  and  a 
photographer  to  cover  the  Kurdish  region  of  northern 
Iraq.  “We’re  not  worried  about  nonembeds  covering 
combat,”  Star  Tribune  Nation/World  Editor  Dennis 
McGrath  said.  “That’s  why  we  have  embeds.” 

-  “Because  embedding  is 

new,  there  is  a  tendency 
to  exaggerate  its  impor- 

— -r.  tance,”  said  Philip  Ben- 

—  h  , ‘vlnL 

^  nett,  assistant  managing 
^  editor  for  foreign  news  at 

'  The  Washington  Post, 

■  which  will  embed  10 

B  staffers,  with  another 

A  10  likely  to  report  from 

surrounding  areas.  “The 
military  phase  will  be 

.7^..,  relatively  short.” 

e  ground  in  Kuwait  Fnday  r-  j 

For  Susan  Glasser  and 

Peter  Baker  of  the  Post,  covering  the  possible  war  in 

Iraq  has  become  a  family  affair.  Married  for  more 

than  two  years,  the  couple  —  who  normally  work  out 

of  the  Post's  Moscow  bureau  —  will  see  both  sides  of 

the  war  coverage,  with  Baker  embedded  with  a 

Marine  command  unit  and  Glasser  searching  out 

stories  for  the  Post  on  her  own.  “We’d  much  rather  be 

together,  always,”  said  Baker,  who  spoke  to  E^P  from 

the  Hilton  Kuwait  Resort,  where  the  two  are  staying 

as  Baker  awaits  orders.  Referring  to  his  wife,  he 

added,  “I’m  going  to  worry  about  her,  but  she  is  a 

savvy  and  smart  correspondent.”  1) 

Ari  Berman  contributed  reporting  to  this  story. 

Saddam  doesn’t 
play  small  towns 

Editorial  pages  a  no-fly  zone  for  Iraq 


BY  ARI  BERMAN 

g  ^  "W  "W  DON’T 

•  W/  really 
▼  w  have  an 
editorial  page,”  said  Jim 
Stoute,  news  editor  of 
the  Blackwell  (Okla.) 
Journal-Tribune,  daily 
circulation  2,513.  “We’re 
lucl^  to  have  a  front 
page  and  an  obit  page.” 
Noted  Terri  Hacket, 
news  editor  of  the 
Macon  (Mo.)  Chronicle- 
Herald,  daily  circulation 
2,545,  “Associated  Press 
is  our  only  link  to  the 
outside  world.” 


After  four  weekly 
Ei^P  surveys  examining 
the  50  largest-circu- 
lation  newspapers’  edito¬ 
rial  views  on  the  Iraq 
crisis  gained  wide  notice, 
we  launched  a  grassroots 
mission  —  to  discover 
what  the  nation’s  50 
smallest-circulation 
papers  thought  about  a 
possible  war.  These 
views  from  the  heartland 
largely  come  from  “Red” 
(pro-Bush)  states.  Of  the 
50  smallest  papers,  18 
are  in  Kansas  or  Okla¬ 
homa.  Seventeen  other 


Christopher  Shaw, 
who  knows  of  several 
newspaper  com¬ 
panies  witling  to  pay 
as  much  as  $2.5 
billion  for  Freedom. 
And,  as  Atorino 
noted,  competition 
could  drive  up  the 
price. 

An  offer  from  the 
Tribune  Co.  could 
raise  antitrust 
concerns  —  it  owns  a 
Register  neighbor,  the 
Los  Angeles  Times. 
Atorino  said  neither 
Tribune  nor  Knight 
Bidder  have  strong 
enough  balance 
sheets  to  make  a 
Freedom-size  deal. 

Besides  Tributte 
and  Knight  Bidder, 
analysts  have  named 
Advance  Publica¬ 
tions,  the  McClatchy 
.Co.,  the  New  Ybrk 
Times  Co.,  and  News 
Corp.  as  possible 
buyers.  Morgan 
Stanley  will  solicit 
bids  for  all  or  part  of 
Freedom  foHowir^  its . 
bond’s  decision 
Thursday  to  explore  a 
sale  or  merger.  The 
process  could  take  six . 
to  nine  months. 

CEO  and  Presidertt 
Alan  Befl  said  the 
majority  of  the  80  or 
so  shareholders  voted 
to  explore  a  sale  or 
merger.  A  buyout  by 
shareholders  is  still 
technically  an  option, 
but  observers  believe 
it’s  unlikely  share¬ 
holders  could  raise 
the  money  to  match  a 
big  company's  offer. 

-  LUCIA  MOSES 

RACKS M 
FORIRAID' 

The  Durango 
VMo.)  Herald 
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still  hasn’t  caught  the 
serial  rack-napper 
who  since  November 
has  carried  off  eight 
of  the  9,588- 
circulation  daily’s 
vending  boxes,  a  loss 
of  $500  apiece  — 
over  and  above  the 
seven  or  eight  bucks 
in  change  that  the 
master  criminal  nets 
after  each  robbery. 

But  Herald 

Circulation  Manager 
Gretta  Becay  says  an 
£&P  item  about  her 
newspaper’s  plight 
(Feb.  10,  p.  4) 
touched  the  heart  of 
Levor  Oldham,  who 
just  folded  his  Utah 
County  Journal  in 
Springville,  Utah. 

He  offered  the 
Journal's  racks  at  a 
deep  discount. 

“We  came  out  way 
ahead,  way  ahead. 

I’m  getting  33  racks 
for  the  same  price  it 
would  cost  to  buy 
seven,”  said  Becay, 
who  planned  to  send 
a  truck  to  pick  up  the 
racks  last  Friday  as 
E&P  went  to  press. 

-  MARK  FITZGERALD 

NEW  BASIS  FOR 
NEWSPRINT  #S 

Newspaper 
Association  of 
America  reporting 
of  U.S.  dailies’ 
newsprint  consump¬ 
tion  and  inventory 
now  relies  on  a  new 
model  in  arriving  at 
2002  figures,  as  well 
as  the  opening 
months  of  this  year. 
NAA  advises  that 
results  will  not  be 
“strictly  comparable 
to  prior  years.” 

NAA  Newsprint 
Analyst  Nick  Nocella 

rn 


papers,  besides  those 
in  Kansas,  are  in  the 
Midwest. 

Turns  out,  very  few  of 
them  are  even  opining 
on  Iraq,  let  alone  taking 
hard-and-fast  stances, 
either  hawkish,  as  does 
The  Wall  Street  Journal, 
or  dovish,  like  The  Sun 
in  Baltimore.  Only  five 
of  the  tiniest  50  have 
published  editorials  of 
any  sort  on  the  subject. 

Editors  at  both 
large  and  small 
papers  who  have 
expressed  \iews 
on  the  war  share 
similar  doubts. 

Joe  Novak,  editor  of 
the  2,051-circulation 
Hugo  (Okla.)  Daily 
News,  told  us,  “I’m 
personally  70%  for 
the  war,  30%  against.” 

This  sounds  remarkably 
like  The  New  York 
Times  lately. 

“Although  we’re  in  the 
southern  part  of  Illinois, 


which  the  East  and  West 
Coasts  might  call  a  ‘war¬ 
mongering’  area,  there’s 
been  very  little  discus¬ 
sion  over  the  war,” 
Eldorado  Daily  Journal 
Managing  Editor  Terry 
(Jeese  said  of  the  1,103- 
circulation  paper.  “Peo¬ 
ple  write  letters  mostly 
focusing  on  bad  drivers.” 

In  contrast,  the  Bisbee 
(Ariz.)  Daily  Review,  the 
smallest  general-interest 
daily  in  the  United 
States,  with  a 
circulation  strug¬ 
gling  to  reach  four 
digits,  has  actively 
chronicled  the 
march  to  war.  Bisbee 
is  25  miles  from  Fort 
Huachuca,  where 
the  Army’s  11th 
Signal  Brigade  (1,200) 
outnumbers  the  paper’s 
circulation  (985). 
Although  close  to  the 
troops,  the  town  of 
Bisbee  has  had  two 
peace  rallies  in  the  last 
month  and  the  Daily 
Review  remains  skepti¬ 
cal  of  mammoth  nation¬ 
building  efforts  of  the 


Top  20  SMAixES’r-CiRCUiA'noN 
General-Interest  Dailies  in  U.S. 
Newspaper  Weekday  Circulation 

Bisbee  (Ariz.)  Daily  Review 

985 

Eldorado  (III.)  Daily  Journal 

1,103 

Albion  (Mich.)  Recorder 

1,132 

The  Tiller  &  Toiler,  Lamed,  Kan. 

1,434 

News-Times,  Hartford  City,  Ind. 

1,560 

Alva  (Okla.)  Review-Courier 

1,584 

The  Lovington  (N.M.)  Daily  Leader 

1,620 

The  Norton  (Kan.)  Daily  Telegram 

1,640 

The  Daily  Herald,  Tyrone,  Pa. 

1,737 

Crookston  (Minn.)  Daily  Times 

1,769 

Daily  Guide,  Waynesville,  Mo. 

1,805 

The  Daily  Reporter,  Derby,  Kan. 

1,818 

Dowagiac  (Mich.)  Daily  News 

1,818 

Henryetta  (Okla.)  Daily  Free-Lance 

1,852 

Pecos  (Texas)  Enterprise 

1,971 

Republican,  Rensselaer,  Ind. 

1,975 

Cedar  Valley  Daily  Times,  Vinton,  Iowa 

2,000 

Nebraska  City  (Neb.)  News-Press 

2,000 

The  Kane  (Pa.)  Republican 

2,001  : 

Salamanca  (N.Y)  Press 

2,003 

Source:  Editor  &  Publisher  International  Year  Book  Online 

kind  that  would  be  need¬ 
ed  in  a  postwar  Iraq. 
“While  we  may  want  to 
export  capitalism 
and  freedom  j 

throughout  1 

the  world,”  it 
editorialized,  “at-  i  V 

tempting  to  mold  1  2 

nations  in  our  im-  \  H 
age  is  a  false  step.”  w 

In  fact,  most  of  ■ 

the  editors  who  i 

have  expressed 
views  show  the  ^ 

same  kind  of  doubt  i  ' 

about  the  war  i  1 

voiced  by  many  at  i 

the  larger  papers.  1 

The  Dowagiac  \ 

(Mich.)  Daily  News, 
circulation  1,818,  wrote 
on  March  3,  “After  fail¬ 
ing  to  smoke  out  Osama 
bin  Laden  and  Mullah 
Omar  in  Afghanistan, 
we  [the  Bush  adminis¬ 
tration]  just  changed  the 
subject  and  pretended  to 
forget  their  influence  in 
their  being  a  war  on  ter¬ 
rorism  in  the  first  place.” 

The  Goodland  (Kan.) 
Daily  News,  circulation 
2,004,  was  equally  forth¬ 
right.  “As  we  contem¬ 
plate  the  flying  of  bombs 
and  bullets,  there  is  an 
uneasy  feeling  in  our 
stomach  at  what  the 
conflict  may  cost  in  lives. 
There  is  a  need  to 
convince  the  people 
of  the  country  that  this 
action  is  necessary  and 
the  right  thing  to  do.” 

The  Lyons  (Kan.) 
Daily  News  (circulation 
2,321),  on  the  other 
hand,  took  the 
opportunity  Feb.  6  to 
pummel  the  “elite,” 
Franco/German,  anti- 
American  media.  Such 
an  editorial  would  fit 
snugly  in  the  pages  of 
the  New  York  Post 
(circulation  590,061). 

As  ElJP  dug  deeper 
for  answers  —  we’re  still 
waiting  for  The  Tiller 


ORecorderi 


Toiler  (circulation  1,434) 
in  Lamed,  Kan.,  to 
return  our  calls  —  we 
found  a  few  more 
surprises.  Jon  Fulbright, 
editor  of  the  1,971- 
circulation  Pecos  (Texas) 
Enterprise  blurted  out: 

“I  know  EEJP.  My  father 
worked  there  from  1968 
to  1970.” 

But  at  least  this  survey 
was  easy  to  complete. 
Last  month,  the  Houston 
Chronicle  transferred  me 
to  four  different  depart¬ 
ments  before  finally 
faxing  an  editorial  (three 
days  later),  addressed  to 
“R-A.  Burnham.”  But 
now,  when  I  called  the 
Council  Grove  (Kan.) 
Republican,  circulation 
2,150,  and  asked  for  the 
editor,  the  secretary  put 
down  the  phone  and 
hollered,  “Crrrraig!” 
Within  five  seconds,  the 
editor  was  on  the  line 
with  what  was  now 
familiar  news:  “We  don’t 
have  an  editorial  page.”!) 
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M’ plans  to  yetjiggy  on  Sundays 


BY  LUCIA  MOSES  Manaf 

The  Washington  Post  is 

broke  with  convention  in  ment  i 
1969  when  it  replaced  its  lishing 

traditional  women’s  _  _ 

section  with  its  “Stjde” 
section  on  entertain¬ 
ment  and  culture. 

Tliis  spring,  it  plans 
to  make  a  similarly 
dramatic  statement 
when  it  launches  a 
new  section  with  an 
eye  toward  young  and  M.E.  Steve  Cdl:  An 
infrequent  readers.  “experiment”  in  D.C 

The  broadsheet 

section,  to  be  called  “Sunday  the  Ch 
Source,”  will  include  graphics  on  free 

and  charts  in  a  design  described  attract 
as  “Webby  and  experimental”  by  said  th 


Managing  Editor  Steve  Coll. 
rPosT  “It  is  a  little  bit  of  an  experi- 

mtion  in  ment  in  intergenerational  pub- 
laced  its  lishing  for  us,”  CoU  said.  “New 

_  _  media  is  shaping  expec¬ 
tations  that  we  need  to 
learn  how  to  translate 
into  print”  without  los¬ 
ing  the  character  of  the 
piq>er.  The  concept 
grew  out  of  a  strategic 
review  aimed  at  revital¬ 
izing  the  Sunday  paper. 
M.E.  Steve  Cdl:  An  While  other  daihes, 
“experimenC  in  D.C.  notably  the 

Chicago  Tribune  and 

iday  the  Chicago  Sun-Times,  have  bet 

phics  on  freestanding  spinofrs  to 

escribed  attract  a  young  audience.  Coll 

ental”  by  said  the  Posfs  strong  household 


penetration  and  broad  demo¬ 
graphic  appeal  call  for  a  less 
targeted  approach,  one  designed 
“to  £q)peal  to  singles  who  are  liv¬ 
ing  downtown  and  parents  who 
are  living  way  out  in  the  exurbs.” 

The  section  will  carry  enter¬ 
tainment  listings  absent  from  the 
current  Sunday  pjq)er  as  weU  as 
service  information  —  “sort  of  a 
cheat-sheet  for  a  smart,  active 
lifestyle  in  Washington,  D.C.,” 
Coll  said.  “Sunday  Source” 
also  wUl  run  the  Post’s  popular 
syndicated  advice  columnist 
Carolyn  Hax,  now  in  “Style.” 

The  Post  t^qpped  Sandy 
Fernandez,  former  editor  of  Teen 
People,  to  head  the  section.  It  is 
set  to  launch  in  the  next  couple 
of  months,  Coll  said,  although  it 
could  be  delayed  if  the  United 
States  goes  to  war  with  Iraq.  II 


A  threat  in  Dakota  territory 


Merger  plan  could  kick  papers  in  seat 


BY  MARK  FITZGERALD 

CHICAGO 


I  that  would  force 
^  a  merger  of 

I  North  Dakota’s  many 
virtually  empty  rural 
counties  also  could 
push  as  many  as  20 
newspapers  out  of  busi¬ 
ness,  publishers  warn. 

Arguing  the  state  has 
too  much  duplicated 
government.  North 
Dakota’s  big-city  legis¬ 
lators  have  been  trying 
for  most  of  a  decade  to 
force  counties  to  con¬ 
solidate.  Their  latest  bill 
would  combine  39  of  the 

I  state’s  53  counties  into 
i  i  “multicounty  districts” 

of  two  or  three  counties 
I :  each.  The  effect  would 

I I  be  to  eliminate  20 

I :  county  seats  and  their 
j ;  courthouses  —  and  the 
I  need  to  designate  each 
j  of  20  newspapers  as  a 

i‘ 

www.editorandpublisher.coni 


county’s  “official”  paper 
for  public  notices. 

North 

Dakota  pub¬ 
lishers  say 
these  mostly 
small  2md 
financially 
struggling 
newspapers 
w'ould  be  hurt 
not  only  by 
losing  govern¬ 
ment  advertis¬ 
ing  but 

also  by  the 

^  .  owner  of  1 

economic  worries  bi 

trauma  their 
towns  are  sure  to 
experience  when  the 
courthouses  and  other 
county  offices  are 
abandoned.  “We  don’t 
want  our  towns  to  just 
dry  up,”  said  Kristi  Bohl, 
owner  and  publisher  of 
the  weekly  Burke  County 


Tribune.  “The  heart  of 
a  viable  community  can 
be  the  newspaper,  the 
courthouse,  and  the 
schools.  Well,  all  three 
of  them  are  threatened 
by  this  proposal.” 


Manager  without  a  county?  Kristi  Bohl, 
owner  of  the  Burke  County  Tribune, 
worries  bill  may  kill  some  newspapers. 


Located  in  the  county 
seat  of  Bowbells  with  a 
sworn  circulation  of 
1,363,  the  Tribune  is  a 
good  e.xample  of  the 
kind  of  paper  that  could 
be  threatened  by  county 
mergers.  While  Burke 
County  sprawls  over 


1,104  square  miles,  its 
entire  population  of 
2,242  could  fit  comfort- 
abK’  in  a  single  Manhat¬ 
tan  high-rise  apartment 
building.  The  legislation 
would  force  Burke  into  a 
district  with  Divide,  a 
county  that,  according  to 
the  2000  U.S.  Census, 
has  41  more  people  and 
is  served  by  The  Journal, 
a  weekly  with  a  sworn 
circulation  of  2,600 
located  in  the  county 
seat  of  Crosby. 

The  legislation  took  a 
blow  Jan.  30  when,  after 
testimony  against  the 
bill  by  Bohl  and  Roger 
Bailey,  e.xecutive  director 
of  the  North  Dakota 
Newspaper  Association, 
a  state  House  committee 
voted  10-4  to  send  it  to 
the  full  House  with  a 
“Do  Not  Pass”  recom¬ 
mendation.  “It  probably 
won’t  pass  this  year,” 
said  Bohl,  “but  it 
probably  won’t  go  away 
as  an  issue,  either.”  11 


said  such  changes 
will  be  made  more 
often,  reflecting 
updates  “not  more 
than”  two  years 
apart.  Until  the 
recent  change,  NAA 
used  a  method 
adopted  in  1991, 
when  it  shrank  its 
survey  to  160 
members.  Its  soft¬ 
ware  now  crunches 
numbers  from  a  more' 
recent  1998-circu- 
lation  database  to 
derive  numbers  for 
sampled  papers  and 
extrapolate  for  all 
U.S.  dailies. 

In  another  change, 
Puerto  Rico  (in  the 
database  since  1991) 
was  dropped  from 
the  survey.  NAA’s 
Canadian  partner  in 
the  analysis,  the  Pulp 
and  Paper  Products 
Council,  was  unaware 
of  Puerto  Rico's 
inclusion  and  had 
not  been  listing  it 
as  part  of  reported 
U.S.  figures. 

Under  the  new 
system,  U.S.  dailies 
consumed  695,000 
metric  tons  of 
newsprint  in 
December  and  8,128 
million  tons  in  ail 
2002.  At  676,000 
tons,  preiiroinary 
January  figures  are 
1.7%  higher  than 
restated  figures  for 
January  2002. 

-  JIM  ROSENBERG 

END  Of  TERM 
FOR  WON' 

United  Media  te 
discontinuing 
“Senator  Soaper” 
March  26  after 
more  than  70  years 
of  syndication. 

A  United  spokes- 
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woman  said  Thursday 
that  many  news¬ 
papers  “don't  have 
the  space  to  run 
‘filler’  features  any¬ 
more.”  The  column, 
most  recently  written 
by  Doug  Larson, 
includes  humorous 
observations  about 
life.  -  DAVE  ASTOR 


Historical  site 

Online  exclusive: 
Civil  War  stories 


BY  ARI  BERMAN 

A  RETIREMENT  HOBBY  FOR  A  MANAGEMENT 

consultant  has  turned  into  a  national 
treasure,  bringing  critical  acclaim,  historical 

eminence,  and  awards  to  the  - 

electronic  publisher.  John 

Adler,  75,  recently  won  the 

$50,000  Gettysburg  College 

E-Lincoln  Prize  for  a  Web  ^ 

site,  launched  last  year,  that  Unc^mdUieO 

publishes  the  full  contents  of  47  |  '  ■  -  _ 

periodicals  from  I860  to  1865.  j|  ctaumwitiiiiiinini 

Adler  has  meticulously  com-  ||”  20'"*^™“ 

piled  a  collection  of  publications  ii  - 

even  the  Library  of  Congress  'j  10 

would  love  to  have.  |  |4  a«w 

It  all  began  about  a  decade  ■ — - - 

ago,  after  Adler  acquired  an  entire  1857-1916  collec¬ 
tion  of  Harper’s  Weekly,  which  he  calls  “the  news¬ 
paper  of  record”  at  that  time.  Adler  launched  his  first 
Web  site,  HarpWeek  (http://www.harpweek.com), 
publishing  the  entire  collection  online  by  themes. 
Soon  HarpWeek  was  providing  today’s  newspapers 
with  extensive  contemporary  coverage  of  Andrew 
Johnson’s  impeachment  and  trial  (during  President 
Clinton’s  Monica  Lewinsky  scandal)  and  nearly  500 
universities  and  libraries  with  previously  inaccessible 
primary-source  material. 

In  March  2001,  after  going  across  the  country  on 
search  expeditions,  Adler  launched  his  Civil  War  Web 
site  (http://www.lincolnandthecivilwar.com).  Four¬ 
teen  institutions  donated  original  material,  and  more 
than  40,000  pages  of  text  and  illustrations  were 


Honest  Abe 
beats  Little 
Giant:  Nov. 
10,  1860 


Pontiac,  Mich.- 
based  21st 
Century  Newspapers 
Inc.  announced  a 
series  of  executive 
appointments  to 
reflect  its  rapid 
growth  and  expansion 
plans  for  this  year. 

Doug  Haensel,  who 
has  a  mergers-and- 
acquisition  back¬ 
ground,  was  named 
president  and  chief 
operating  officer. 
Formerly  executive 
vice  president,  he 
will  continue  as  chief  . 
financial  officer. 

“Instead  of  Doug 
and  I  running  [the 
company]  out  of  our 
briefcases,  we  now 
have  a  corporate 
staff,”  said  Chairman 
and  Founder  Frank 
H.  Shepherd.  The 
6-year-old  chain 
roughly  doubled  its 
revenue  to  $200 
million  last  year 
through  tvra  deals 
and  is  negotiating  a 
few  more,  he  said. 

Other  changes  will 
centralize  human- 
resource  and  infor¬ 
mation-technology 
functions  as  well 
as  promote  best 
practices  and 
performance-review 
standards. 

-  LUCIA  MOSES 


Q  scanned  in  high  resolu- 
tion,  and  coded  by  Harp- 
ifmit.xwfitoM.jm  r;;'  Week  indexers. 

Although  the  entire 
collection  is  ready  for 
publication  (as  Adler 
p  awaits  further  funding), 

"  '  .  ■  I.  II  .  I  I  he  initially  made  avail¬ 

able  newspaper  coverage  of  I860,  showing  readers 
coverage  of  Abraham  Lincoln’s  first  presidential 
campaign  and  the  events  leading  up  to  the  Civil  War. 
The  site  includes  11  campaign  newspapers  represent¬ 
ing  the  four  I860  presidential  candidates  —  Lincoln, 
Stephen  A  Douglas,  John  C.  Breckenridge,  and  John 
Bell  —  plus  10  satirical  publications,  the  most- 
complete  runs  available  of  the  New  York  Illustrated 
News,  the  Southern  Illustrated  News,  and  17  pub¬ 
lications  not  found  at  the  Library  of  Congress. 
Even  Pulitzer  Prize-winning  historian  James  M. 
McPherson,  who  wrote  an  introduction  for  the  site, 
had  not  seen  much  of  this  original  material. 

Besides  20  pro-Union  and  10  pro-Confederacy 
newspapers,  Adler  said  the  addition  of  four  British 
pro-Confederacy  newspapers  makes  his  collection 
unique.  Of  note  is  The  Index  of  London,  which 
provides  a  continuous,  published  record  of  the 
Confederate  viewpoint  from  May  1862  to  August 
1865,  a  time  when  most  Southern  papers  faced  paper, 
ink,  and  manpower  shortages,  leading  them  to  be 
printed  occasionally  with  shoe  polish. 

Additionally,  Adler  made  abolitionist  publications 
such  as  The  Liberator,  Douglass'  Monthly,  and  the 
National  Anti-Slavery  Standard  searchable  for 
the  first  time.  By  looking  at  the  abolitionist.  Union, 
Confederate,  and  European  papers,  readers  can 
understand  the  difficulty  of  Lincoln’s  life,  Adler  said. 

With  government  ftmding  running  low  and  expen¬ 
ditures  rising,  Adler  said  he’s  looking  for  a  private 
sponsor  to  help  him  put  the  entire  1860-1865  collec¬ 
tion  online.  Meanwhile,  the  publisher  of  the  past  is 
looking  toward  the  future:  Both  the  bicentennial  of 
Lincoln’s  birth  (in  1809)  and  the  sesquicentennial  of 
the  Civil  War  are  less  than  eight  years  away.  11 


Knight  Bidder  Digital  of  San  Jose, 
Calif.,  is  a  charter  participant  in  a  new 
advertising  program  run  by  Web 
search  leader  Google  of  Mountain  View,  Calif. 

Google  will  identify  the  topics  discussed  on 
publishers’  Web  pages  and  automatically  serve 
small  text  ads  that  are  relevant  to  the  content. 
So  a  news  story  about  personal  computers 
might  be  accompanied  by  sponsored  links  from 
Dell  or  other  vendors.  The  program  is  an  expan¬ 
sion  of  the  paid  listings  that  appear  on  Google’s 
search  pages  and  on  the  archive  pages  of  other 
sites  such  as  The  New  York  Times  on  the  Web. 

—  Carl  Sullivan 
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FALK;  FRIC  LUNK/mAN  FRANCIMC'I 


ALABAMA 

Paul  Dunn  to  editor  of  The  Selma  Times- 
Joumal  from  special-section  editor  at  the 
Yakima  (Wash.)  Herald-Republic. 

James  A.  Cox,  editor  and  publisher,  The 
Clarke  County  Democrat,  Grove  Hill, 
elected  president  of  the  Alabama  Press 
Association.  Cox  succeeds  Kim  N.  Price, 
publisher.  The  Alexander  City  Outlook, 
now  chairman  of  the  board. 

Ben  Shurett.  publisher.  The  Times-Joumal, 
Fort  Payne,  elected  first  vice  president. 
Ferrin  Cox,  publisher.  The  Elba  Clipper, 
elected  second  vice  president. 

CALIFORNIA 
Gary  Randazzo  to  executive  vice  president 
and  general  manager  at  the  San  Francisco 
Chronicle  from  vice  chairman  and 
associate  publisher. 

Phil  Bronstein  to  executive  vice  president 
and  editor  from  senior  vice  president 
and  executive  editor. 

Marty  Rubino  to  the  newly  created  position 
of  general  manager  at  the  Marin 
Independent  Journal  in  Novato  from 
director  of  advertising  and  marketing. 
Leonard  Sbrocco  to  advertising  manager 
from  display-advertising  manager. 

Carol  MintZ  to  vice  president  of  advertising 
at  the  Spanish-language  daily  La  Opinion 
in  Los  Angeles  from  L.A. -based  vice 
president  and  Western  region  manager 
for  Newspapers  First. 

DISTRICT  OF  COLUMBIA 
Roxanne  Cooper  to  director  of  sales  for  the 
Association  of  Alternative  Nevvsweeklies 
from  marketing  manager  at  Stars  and 
Stripes  in  Washington. 

♦  •  ♦ 

—  INDIANA 

Dennis  R. 
Ryerson 

^  r  :  to  vice  president 

r  -  and  editor  of 

The  Indianapolis 
Star  from  vice  president  and 
editorial-page  editor  at  the  San 
Jose  (Calif.)  Mercury  News. 
Ryerson  succeeds  Terry  Eberle, 
now  e.xecutive  editor  of  Florida 
Today  in  Melbourne. 
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BY  JAMIE  SANTO 


NEWSPEOPLE®  EDITORANDPUBLISHER.COM 


CALIFORNIA 


Steven  B.  Falk 

m  Steve  Falk,  48,  has  been  named  presi- 
^  dent  and  publisher  of  the  San  Francisco 
1  j  Chronicle.  Previously  president,  associate 

I  .  publisher,  and  chief  operating  officer,  he 

I  succeeds  John  F.  Oppedahl,  who  left  to 
!  pursue  Other  opportunities.  A  circulation 

manager  during  the  early  days  of  USA 
Today,  Falk  came  to  the  Bay  Area  in  1987 
as  circulation  director  for  the  San  Francisco  Newspaper  Agency, 
the  former  joint  operating  arm  of  the  Chronicle  and  the  San 
Francisco  Examiner.  He  was  named  president  of  the  agency  in 
1996,  and  joined  the  Chronicle  in  2000  after  the  JOA  dissolved. 


FLORIDA 

William  Carter  to  consumer  distribution 
manager  for  the  Orlando  Sentinel  from 
regional  distribution  manager. 

Debbie  Irwin  to  general  manager  of  the 
Regional  Production  Center,  Lake  Countv’, 
from  consumer  distribution  manager. 

H  AWAI I 

Ted  Dixon  to  publisher  of  the  Hau'aii 
Tribune-Herald  in  Hilo  from  publisher 
of  The  Daily  World  in  Aberdeen.  Wash., 
effective  next  Jan.  1.  Dixon  will  succeed 
Jim  D.  Wilson,  who  is  retiring. 

NEW  YORK 

Tom  Pellicane  to  senior  vice  president  for 
advertising  and  marketing  at  the 
Spanish-language  daily  Hoy  in  New  York 
from  senior  advertising  director  at  its 
Melville-based  sibling  Neicsday. 

Andrea  Rothchild  to  classified-advertising 
director  at  Newsday  from  retail-  and 
display-advertising  director. 

NORTH  CAROLINA 

Rick  Martin  to  publisher  of  the  Independent 

Tribune  in  Concord  from  general 


PENNSYLVANIA 

Diana 
Block 

to  the  newly 
created  position 
of  director  of 
operations  at  the  Pittsburgh 
Post-Gazette  from  director  of 
systems  and  technology. 


manager.  Martin  succeeds  John  W.  Kennedy, 
who  retired. 

OHIO 

Kira  Lisa  Warren  to  editor  of  The  Journal- 
News  in  Hamilton  from  managing  editor. 

WASHINGTON 
John  C.  Hughes  to  editor  and  publisher  of 
The  Daily  World  in  Aberdeen  from  editor, 
effective  next  Jan.  1.  Hughes  will  succeed 
Ted  Dixon  (see  “Hawaii"). 
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EDITORIAL 


Let’s  celebrate  National  Freedom  of  Information  Day  March  16 
by  encouraging  the  growing  grassroots  spirit  of  public  access 


Given  Washington’s 

increasing  hostility  to  the  very 
idea  that  access  to  public 
information  and  proceedings 
belongs  to  the  public  by  right,  it’s  probably 
appropriate  that  this  year  National 
Freedom  of  Information  (FOI)  Day, 

March  16,  falls  on  a  Sunday  —  when  all  the 
i  government  buildings  are  locked  up  tight. 
Abetted  by  a  compliant  Congress  that 
can  barely  muster  a  murmur  in  defense  of 
transparency,  the  Bush  administration  is 
systematically  shutting  out  public  scrutiny 
,  as  it  enforces  the  Homeland 
Security  Act  and  the 
maddeningly  misnamed 
I  USA  Patriot  Act. 

Now  the  Justice  Depart¬ 
ment  is  privately  circulating 
a  draft  of  something  called 
the  Domestic  Security 
Enhancement  Act  of 2003. 

In  Washington  circles, 
they’re  calling  it  “Patriot  Act 
;  II.’’  An  American  Society  of  Newspaper 

Editors  analysis  concluded  the  other  day 
that  the  proposal  would  “severely  curtail” 
public  access  to  information  in  numerous 
ways.  Here’s  just  one:  It  creates  deportation 
hearings  so  secret  that  the  court  itself 
would  be  prohibited  Irom  saying  whether  it 
was  scheduled  to  hear  a  particular  case. 

I  All  this  makes  for  a  dispiriting 

celebration  of  National  FOI  Day,  observed 
j  on  the  birthday  of  America’s  first  great 
advocate  of  government  openness,  James 
Madison.  The  Father  of  the  Constitution 
would  be  appalled  at  the  thought  that,  252 
:  years  after  his  birth,  the  federal  government 
would  be  busier  hiding  its  workings  than 
making  them  more  transparent. 


And  yet,  Madison  also  would  be  cheered 
I  by  the  enormous  citizen  support  for  FOI  i 
I  laws  at  all  levels  of  government.  Just  last 
i  November,  a  landslide  76-6%  of  Florida 
j  voters  approved  a  constitutional  amend- 
i  ment  that  basically  tells  the  Legislature  to 
keep  its  h£uids  off  the  state  FOI  law.  Look 
for  a  similar  result  this  year  if  California 
legislators  allow  a  referendum  making  I 
access  to  government  documents  and 
meetings  a  state  constitutional  right. 

:  Away  from  Washington,  more  local 
I  politicians  are  starting  to  get  the  message. 

Even  better,  those  officials 
who  continue  to  treat 
public  information  as 
private  property  are  dis¬ 
covering  that  authorities 
are  finally  getting  serious 
about  enforcing  FOI  laws. 

Two  wonderful  exam¬ 
ples  occurred  recently. 

In  Connecticut,  the  state 
Freedom  of  Information 
Commission  threatened  to  bring  criminal  i 
charges  against  Bridgeport  city  officials  if 
they  continue  to  disobey  its  order  to  release  , 
the  cell-phone  records  of  indicted  Mayor 
J oseph  P.  Ganim  to  the  Connecticut  Post. 
Texas  went  even  further:  Attorney  General 
Greg  Abbott  had  the  superintendent  of  the 
Llano  Independent  School  District  Board  i 
arrested  after  a  grand  jury  returned  a  two- 
count  indictment  alleging  the  official  inten¬ 
tionally  withheld  public  information  from  a 
reporter  for  the  Llano  Buzz  newspaper. 

Our  wish  for  National  FOI  Day  2003  i 

is  that  this  tough-minded  grassroots 
movement  for  open  government  starts 
to  wield  its  power  against  the  enemies 
of  public  access  in  Washington.  i 


James  Madison, 
his  birthday  cake 
now  252  candles 
bright,  carries  a 
torch  for  freedom 
of  information. 


America’s  Oldest  Journal  Covering  the  Newspaper  Industry 


EDITORCf 

PUBLISHER 

- - 


EDITOR-IN-CHIEF  Sid  Holt 

EDITOR  Greg  Mitchell 


MANAGING  EDITOR 

E&P  ONLINE  EDITOR 
EDITOR  AT  LARGE 
SENIOR  EDITORS 

ASSOCIATE  EDITORS 

WASHINGTON  EDITOR 


J.J.  McGrath 
Jamie  Santo,  Asst.  M.E. 
Carl  Sullivan 

Mark  Fitzgerald  (773)  792-3512 

DaveAstor 

Jim  Rosenberg 

Lucia  Moses 

JoeStrupp 

Todd  Shields  (202)  833-2551 
Allan  Wolper  (212)  663-6614 
Jim  Moscou 
Randy  Dotinga 
Meg  Campbell 


EDITOR  EMERITUS  Robert  U.  Brown 


ART/DESIGN  DIRECTOR 
PHOTO  EDITOR 


Reiko  Matsuo 
Daniela  DiMaggio 


PUBLISHER  Charles  McKeown 
ASSOCIATE  Betsy  Maloney 
ADVERTISING  DIRECTOR  (301)656-5712 


REGIONAL  ADVERTISING  MANAGERS 


EAST/NEW  ENGLANO/ 
EASTERN  CANADA 
MI0WEST7WEST/ 
WESTERN  CANADA 


Howard  E.  Flood 
(646)654-5122 
Derek  R.  Hamilton 
(312)  583-5522 


MARKETING  SERVICES 
DIRECTOR 
PROMOTIONS  ART  DIRECTOR 


Rachel  Bell 
Hillary  Friedman 


PRODUCTION  Adeline  Cippoletti 
Elise  Echevarrieta 

PRODUCTION  MANAGER  Cindee  Weiss 
CLASSIFIED  PRODUCTION  Steve  Pfeff^ 

Gene  Williams 


CLASSIFIED  SALES 
DIRECTOR 
ACCOUNT  MANAGERS 


Brian  Chester 
(888)  825-9149 
Michele  Golden 
Michele  MacMahon 
Hazel  Preuss 


E&P  CONFERENCES 

DIRECTOR  Mattheu  Pollock 


CIRCULATION  DIRECTOR 
CIRCULATION  MANAGER 
LIST  RENTAL  INFORMATION 


Mary  Barnes 
Audrey  Numa  (646)  654-5883 
J.J.  Single  (845)  731-2731 


Adweek  Magazines 

VICE  PRESIDENT/MARKETING  Mary  Beth  Johnston 
EXEC.  VP/EDITOR-IN-CHIEF  Sid  Holt 
SR.  VICE  PRESIDENT/SALES  Wright  Ferguson  Jr. 

PRESIDENT  Michael  E.  Parker 

MARKETING/MEDIA  &  RETAIL  DIVISION 
President  Mark  A.  Dacey 

Marketing/Media  Group  President  Michael  E.  Parker 
General  Manager  H.  Todd  Hittle 
Retail  Group  President  Mark  Hoidreith 

^^vnu  business  publications 

usa 

Pretidcnt  &  CEO  Michael  Marchesano 
Chief  Operating  Officer:  Howard  Lander 
Executive  Vice  Pretidente: 

Mark  Dacey  (Marketing/Media  &  Retail) 

Richard  O’Connor  (Travel.  Performance.  Food  Service 
and  Retail  Estate/Design) 

Vke  Preeldent: 

Joanne  Wheatley  (Information  Marketing) 

^’'vnu  business  media 


With  which  have  been  merged:  The  Journalist,  established  March  22, 1884;  Newspaperdom,  March  1892; 
The  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June  29, 1901;  Advertising,  June  22, 1925. 

OFFICES:  General:  770  Broadway,  New  York,  NY  10003;  Voice;  (800)  336-4380;  Editorial  fax:  (646)  654-5370:  Advertising 
fax:  (646)  654-5360;  Corporate  e-mail:  edpub@editorandpublisher.com;  Web  site:  http;//www.editorandpublisher.com.  Chicago: 


6505  W.  Palatine  Ave.,  Chicago,  IL  60631;  (773)  792-3512;  fax 
(773)  792-3513.  Mark  Fitzgerald,  Editor  at  Large,  Washington:  910 
17th  St.  N.W.,  Suite  215,  Washington,  DC  20006;  (202)  833-2551. 
Todd  Shields,  Washington  Editor. 


N 


BPA  Intamational 
Membership  Applied 
For  December  2002 


President  &  CEO:  Michael  Marchesano 
Chief  Operatirtg  OfHcer  Howard  Lander 
Chief  FinerKiel  Officer  Joseph  Furey 
President  -  VNU  Expoeitiona;  Grag  Farrar 
Exacutlvt  Vtca  President  -  eMedia  and  Information 
Marketing:  Toni  Nevitt 

Vice  Preeident/Bueineee  Deveiopment:  John  van  der  Valk 
Vies  PreaidentfBuaineea  Managament:  Joeiten  Sommar 
Vka  PreaidentfCommunicatiorM:  Deborah  Patton 
Vice  PreeidentfHuman  Resources:  Sheron  Sheer 


10  EDITOR*  PUBLISHER  MARCH  ID,  2003 


www.edltorandpublisher.com 


\\A\Av.harrishasi'\ic'\v.c()jn  •  markt‘tin<4@l)ai  rishas<‘M‘(‘\\.c«»m 


Mae  towai'd 


Harris  &  Baseview's  solutions  take  you 
from  idea  to  press  to  Web  and  beyond. 
We  have  editorial,  advertising,  circula¬ 
tion,  production  and  Internet  solutions 
that  operate  on  Windows  and 
Macintosh  platforms,  for  publications 
ranging  from  one  workstation  up  to  .500 
and  bewnd. 


AdPower,  now  with  Accounts 
ReceK'able,  features  WYSIWYG  ad-tak¬ 
ing  screens,  as  well  as  multimedia  pub- 
lisliing,  multiple  schedules  for  each  ad 
and  data  warehousing. 


If  you  have  the  knowledge,  let  others  light  their  candles  at  it. 


Margaret  Fuller 


The  BITS  Web-hosting  service  gives  you 
a  powerful,  up-to-date  Web  site  without 
any  hardware  or  software  concerns  on 
vour  end.  Optioas  include  searchable 
classifieds,  access  control,  sports  games 
and,  soon,  e-tearsheets  and  Web-based 
ad  entrv. 
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Our  solutions  are  designed  to  take  care 
of  tlie  more  mundane  tasks,  freeing  you 
up  for  creativity  and  selling,  as  well  as 
increasing  production  within  your  staff. 
And  we  do  it  all  at  a  mant^eable  cost. 


For  more  information  about  our  enli^t- 
ening  products,  call  us  at  321.242.5000 
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www.harrisbaseview.com  or  come  and 
see  us  at  America  East  2003. 
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Facing  a  hot  war  and  a  weak 
economy,  newspaper  execs 
hope  conditions  improve  before 
their  equipment  wears  out 


BY  MARK  FITZGERALD 
AND  JIM  ROSENBERG 


ONLY  TWO  YEARS  AGO,  THAD  AND  SaNDY  POULSON  HAD 

big  plans  for  their  little  daily  in  Sitka,  Alaska.  They 
bought  land  adjacent  to  The  Daily  Sitka  Sentinel, 
brought  in  an  architect,  looked  at  adding  more  color 
capacity,  and  talked  with  vendors  about  expanding  the 
2,932-circulation  evening  paper. 

Now,  those  plans  are  gathering  dust  on  the  shelf,  and  the  co¬ 
publishers  say  they  have  no  hope  of  reviving  them  any  time  soon. 
Instead  of  buying  equipment,  the  Poulsons  are  concentrating  on 
retiring  debt  and  economizing  wherever  they  can.  “We’re  just 


trying  to  rock  along,”  Poulson  says.  “The 
Bush  recession  should  give  eveiybody  pause. 
These  are  wait-and-see  times.” 

Far  away  from  Alaska,  Little  Rock’s  local 
economy  isn’t  doing  much  better  than 
Sitka’s,  but  the  Democrat-Gazette 

is  nevertheless  going  ahead  with  two  major 
projects.  The  185,709-circulation  paper  is 
installing  a  new  inserting  machine  —  its  first 
in  more  than  a  decade  —  at  its  recently 
expanded  distribution  facility.  Wehco  Media 
Inc.,  its  owner,  is  also  tying  the  daily,  its 
sibling  community  papers,  and  a  cable-TV 
property  into  one  new  phone  system. 

“We’re  not  letting  the  economy  determine 
our  production  decisions,”  says  Lynn 
Hamilton,  the  Democrat-Gazette’s  vice 
president  and  operations  manager.  “We 
didn’t  last  year,  and  we  aren’t  this  year.” 

Somewhere  between  the  evening  daily 
hunkering  down  in  Alaska  and  the  morning 
daily  forging  ahead  in  Arkansas  lies  the 


muddled  majority  of  the  newspaper 
business.  To  gauge  the  equipment-buying 
mood  of  the  industry'  —  a  kind  of  consumer- 
confidence  survey  of  newspapers  — 
conducted  interviews  with  a  wide  range  of 
publishers,  production  executives,  and  other 
key  newspaper-operations  figures. 

What  emerges  from  them  is  a  portrait 
of  newspapers  that  are  still  making  plans  for 
long-term  expansion  —  but  mostly  holding 
off  major  equipment  purchases  this  year. 
They  fret  about  an  economy  they  describe  as 
the  bleakest  and  most  puzzling  they  have 
ever  encountered  —  and  hope  their  aging 
machines  last  until  better  times  arrive. 

“From  my  perspective,  there’s  more 
uncertainty  than  I  can  ever  remember,”  says 
Mark  Grunlund,  vice  president  and  general 
manager  of  Advance  Publications’  Median 
Supply  Co.  Inc.  “I  have  this  conversation  at 
least  once  a  day  with  somebody  about  when 
it’s  going  to  level  off  or  kick  back  up.” 
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Technology:  A  capital  idea 

The  interviews  centered  on  planned  (or 
deferred)  purchases  of  newspaper  “iron”  — 
the  production,  packing,  and  distribution 
equipment  that  have  been  primary  drivers  in 
the  industry’s  quest  for  greater  productivity, 
efficiency,  and  automation. 

Assessing  publishers’ willingness  or 
reluctance  to  buy  more  iron  isn’t  just  for 
vendors  anymore.  Goldman  Sachs  analv’st 
Peter  P.  Appert,  just  after  last  December’s 
media-company  presentations  to  Wall 
Street,  credited  these  productivity  gains  for 
the  significant  improvements  in  newspaper- 
industry  operating  margins  during  the  past 
30  years  —  and  into  the  future. 

“The  key  contributors  to  this  secular 
uptrend  in  operating  margins  have  been 
technological  advances  on  the  production 
and  distribution  side  of  the  business,  which 
have  reduced  the  labor  intensity  of  the 
industry,”  Appert  wrote.  In  1970,  he  noted, 
about  half  of  all  newspaper  employees  were 
production  workers.  Now  only  one  in  three 
is  —  and  Appert  says  the  principal  reason  is 
the  industry’s  capital  investment  in  iron. 

For  the  short  term,  however,  equipment 
investment  this  year  looks  to  be  running 
below  the  historical  level  of  about  three- 
quarters  of  a  billion  to  a  billion  dollars 
annually.  Simply  put,  newspapers  have  not 
yet  shaken  off  the  cautious  approach  to 
capital  spending  they’ve  adopted  over  the 
past  two  years.  Further  clouding  newspaper 
hopes  in  the  short  run  are  a  disappointing 
start  to  the  year  as  well  as  the  decline  in 
confidence  of  consumers  faced  vdth  the 
prospect  of  war  and  domestic  terrorism. 

“The  economy  here  is  still  shaky,”  says 
Orage  Quarles  III,  president  and  publisher 
of  The  News  &  Observer  in  Raleigh,  N.C. 
One  thing  that  rattles  the  local  economy,  he 
adds,  is  even  a  threat  of  terrorism:  “As  soon 
as  [the  federal  government]  put  out  that 
orange  alert,  things  just  went  down.” 

There  are  a  few  pockets  of  production 
purchasing  around  the  nation,  however,  and 
papers  that  are  willing  to  buy  now  will  find 
vendors  willing  to  deal.  “It’s  a  customer’s 
market,”  says  Michael  M.  Pusich,  who,  as 
vice  president  and  newspaper-planning- 
group  director  of  the  Austin  Co.,  sees  what 
papers  are  planning,  long  term.  Newspapers 
can  dictate  value-added  features  with  their 
equipment  purchases  and  expect  to  find 
responsive  manufacturers,  Pusich  says. 

But  Pusich  and  many  others  contacted 
for  this  story  say  newspapers  are  mostly 
green-lighting  today  only  those  purchases 


Variable-frequency-drive  air  compressors  reflect 
newspapers’  savings-related  spending  in  2003. 


that  cannot  be  put  off  till  tomorrow. 

Certainly  that’s  the  case  at  the  dozen 
midsize  dailies  in  Pulitzer  Inc.’s  Pulitzer 
Community  Newspapers.  Senior  Vice 
President  Mark  G.  Contreras  says  no  major 
press  or  packaging  projects  are  in  the 
pipeline:  “We’re  being  cautious.  There  are 
some  minor  things  we’re  doing,  such  as 
replacing  [inserter]  heads  and  making  some 
small  press  enhancements  in  a  eouple  of 
markets. ...  We  have  a  capital  budget,  but 
when  each  project  comes  up,  it’s  also  evalu¬ 
ated  independently  so  there’s  another  chance 
to  consider  the  timing.  I  can  see  us  in  the 
ne.xt  one  to  five  years  having  to  do  things,  but 
the  basic  press  equipment  we  have  in  most 
places  is  good  for  the  foreseeable  future.” 

Again  and  again,  publishers  and 
operations  executives  emphasized  that  they 
were  spending  to  save  or  to  survive,  to  cut 
their  costs,  or  to  avoid  catastrophic  failure 
on  their  high-mileage  equipment.  The 
glamorous  projects  that  many  of  these  same 
publishers  shepherded  during  the  wave  of 
newspaper  infrastructure  dev’elopment  of  the 
1980s  and  1990s  are  now  being  replaced  by 
purchases  of  the  industiy’s  least-sexy  equip¬ 
ment:  web-break  detectors  and  disc  brakes 
that  bring  the  press  speed  down  more  evenly 
to  reduce  web  breaks;  air  compressors  with 
variable-frequency  drives  to  save  energy  by 
supplying  only  the  necessary  amount  of  air 
when  it’s  needed;  board-based  integrated 
relays  and  switches  that  are  easier  to 
maintain  and  troubleshoot  than  older 
individually  wired  components. 

Complicating  the  picture  is  the  fact  that 
many  newspapers  are  just  coming  off  big 
projects.  For  instance,  the  Tulsa  (Okla.) 

World  has  completed  installation  of  its  Wifag 
shaftless  press.  Steve  Barlow,  production 
director/operations,  says  the  only  possible 
project  on  the  horizon  is  another  inserter. 
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Work  by  Pressline  Services 
Inc.  aims  to  get  another  22 
years  out  of  Goss  Metros  at 
The  Spokesman-Review. 


I  »  IcGee 

journalism  Fellowships 

in 

Southern  Africa 


Make  a  lasting  contribution  toward 
improving  journalism  in  this  region. 


Telegram,  the  aging  machine  is  its  Harris 
48P  inserter.  Production  Director  John 
Maddox  says  the  paper  has  asked  its  owner, 
the  Hearst  Corp.,  for  money  to  replace  that 
with  a  remanufactured  K&M  New'spaper 
Services  Inc.  inserter:  “We’re  hoping  it’s 
going  to  happen  this  year.” 

Many  papers  find  themselves  in  the  same 
situation  as  The  Herald-Sun  in  Durham, 
N.C.,  w'hich  last  year  spent  several  hundred 
thousand  dollars  to  reduce  its  w'eb  width 
and  this  year  hopes  it  will  not  have  to  spend 
the  $75,000  it  would  take  to  replace  its 


www.editorandpublisher.com 


Application  Deadline:  April  16,  2003 


Consult  in  newsrooms,  lead  workshops  or  teach  at  a  university 
in  southern  Africa.  This  three-  to  four-month  fellowship  is  open  to 
U.S.  print  media  and  broadcast  professionals  or  journalism  educators. 


For  more  information: 
mcgee@icfj.org  ■  www.icfj.org 
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Fingers  crossed 

Some  of  the  big  projects 
being  green-lighted  this  year 
represent  the  last  wave  of 
broadsheets  converting  to  the 
now'-standard  U.S.  web  width 
of  50  inches.  After  spending 
“veiy'  little  money”  last  year, 
the  29,866-circulation 
Owensboro  (Ky.)  Messenger- 
Inquirer  is  spending  about 
$350,000  this  year,  cutting  its  press 
down  to  50  inches  and  adding  digital  press 
packs,  says  Publisher  T.  Edward  Riney.  And 
the  29,341-circulation  Traverse  City 
(Mich.)  Record-Eagle }\isX  spent  $600,000 
to  trim  its  TKS  doublewide  press  to  the 
50-inch  width.  The  paper’s  only  other 
planned  investments,  says  Publisher  Zeke 
M.  Fleet,  are  in  two  new’,  leased  deliveiy 
vehicles  and,  possibly,  a  new  $40,000 
strapping  machine  to  join  three  that  are 
“all  getting  pretty'  old.” 

At  the  Midland  (Texas)  Reporter- 
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aging  stacker.  “We  have 
our  fingers  crossed,”  says 
James  G.  Alexander,  vice 
president,  treasurer,  and 
business  manager  of  the 
50,015-circulation  paper. 
If  the  purchase  becomes 
absolutely  necessary, 
Ale.xander  adds,  there’s  no 
money  for  it  in  the  capital 
budget:  “That  will  come 
out  of  contingency.” 

Where  spending  is  likely,  it  is  often  to 
keep  a  mailroom  fiinctioning.  Donald  D. 
Darkis,  production  manager  at  the  Bangor 
(Maine)  Daily  News,  covers  most  of  the 
items  other  papers  are  considering  when 
he  cites  a  “good  possibility  of  a  stacker, 
strapper,  jogging  table,  [and]  conveyor.” 

In  this  economy,  many  papers  say, 
absolute  necessity  is  the  only  justification 
for  purchases.  Listen  to  why  Hawaii 
Tribune-Herald  Publisher  Jim  D.  Wilson 
says  the  Stephens  Media  Group  daily  in 
Hilo  plans  to  spend  substantially  less  than 
in  recent  years:  “There  is  nothing  w'e 
absolutely  need.”  Necessity  is  driving  the 
only  capital  purchases  at  The  Pantagraph 
in  Bloomington,  Ill.,  where  both  the 
full-color,  full-page  proofer  and  the 
plate-developing  machine  the  paper  is 
buy’ing  will  replace  existing  units,  says 
Production  Director  Dan  O’Brien. 

But  even  maintenance  can  add  up.  The 
Spokesman-Review  in  Spokane,  Wash., 
plans  what  Production  Manager  Paul 
Schafer  calls  “heavy-duty  maintenance 
projects.”  The  daily  is  replacing  cylinders 
and  vertical  shafts,  and  reworking  other 
parts  of  its  Goss  Metro  press  units.  “They’re 
22  years  old,  and  the  general  goal  is  to  keep 
them  running  for  another  22  years,”  says 
Schafer.  “It’s  not  veiy-  glorious  w'ork,  but  it’s 
a  lot  of  capital  expenditure  all  the  same.” 


“We’re  not  concerned  [the 
current  inserter]  will  fail,  but 
Murphy’s  Law  being  what  it 
is,  it  would  fail  at  the  worst 
possible  time,”  he  says. 


Pent-up  optimism 

Whether  the  maintenance  is  heavv  -duty 
or  light,  the  future  can’t  be  held  off  forever. 
Production  equipment  doesn’t  last  as  long 
as  it  used  to  —  not  because  it  isn’t  as  well- 
made  but  because  today’s  newspapers  are 
running  more  impressions  on  presses  and 
dumping  more  inserts  into  hoppers  than 
they  did  tw'o  decades  ago.  It’s  the  mileage 
on  the  machines,  not  age,  that  w’ill  necessi¬ 
tate  their  replacement,  says  Austin’s  Pusich. 

That’s  prettv'  much  what  accounts  for 


No  tall  story: 

The  highest  productivity 
on  the  smallest  footprint 
in  the  newspaper  world. 


The  WIFAC  OF  370  GTD  six-high  tower  in  a  space-saving 
compact  configuration.  It  produces  a  complete  48-page  news¬ 
paper  with  16  four-color  pages  on  a  printing  machine  footprint  of  only 
129  square  ft.  Or  70,000  copies  per  hour  of  a  24-page  newspaper  with 
8  four-color  pages  in  the  straight-run  mode  in  the  same  tower. With  this 
high-end  productivity  rating  on  such  a  small  footprint,  the  WIFAG  OF 
370  GTD  is  unparalleled.  Yet  the  6-high  tower  -  almost  the  same  height 
as  a  conventional  4-high  tower  -  offers  you  up  two-thirds  more  capacity, 
superior  printing  quality,  webbing  flexibility  and  waste  savings.  All 
controls  are  accommodated  in  each  of  these  autonomous  printing 
units,  so  you  don’t  need  separate  air-conditioned  rooms  and  special 
wiring.  A  VllFAG  OF  370  6-high  tower  is  a  highly  proactive,  compact  web 
press  which  allows  you  to  produce  a  newspaper  on  up  to  three  webs 
concurrendy,  while  saving  waste  and  time.  Would  you  like  to  know  more 
about  high  productivity?  Let’s  talk  about  it! 


WIFAG 


WIFAG,  640 Gunby  Road,  .Marietta.  GA  30067 
Conua:  Joe  Ondras.  Phone  "^o^so  85 1 1  -  Fax  "”0^50  8550  -  www  wifjg.com 
WIFAG  AG,  3001  Bern  (Switzerland)  -  Phone  +41-31-339  33  33  -  Fax  +41-31-339  36  66 


I  that  if  all  of  them  get  built  as 

planned,  the  combined  value  of 
their  equipment,  facilities,  and 
services  would  add  up  to  more  than 
a  billion  dollars.  DiMare,  president 
of  Framingham,  Mass.-based  Dario 
Designs  Inc.,  says  he  estimates 
other  firms  are  handling  about  as 
much  in  potential  work  as  well. 

^  Combine  that  with  equipment 

»>><  J  upgrades  and  replacements, 

as-yet-unsold  projects,  and  work 
HH  not  requiring  cm  architect,  and 
BB  the  value  may  jump  another  S2 
j  billion,  he  says. 

w  I  If  DiMare  is  right,  that’s  roughly 
i  $4  billion  over  four  years  —  on 
j  the  high  end  of  the  historical 
i  industry'  average. 

larger,  ]  ncreasing  acceptance  of  com- 
nsert-  puter-to-plate  (CTP)  technology 
also  may  trigger  a  widespread  and 
lasting  increase  in  spending  among  papers, 
industry'  figures  say.  Direct-to-plate  output 
may  get  a  boost  when  all  Cox  Newspapers 
Inc.  operations  managers  meet  next  month 
in  Florida,  where,  among  numerous 
production  issues,  they  will  discuss 
groupwide  adoption  of  CTP  (for  w  hich  no 
timetable  yet  exists),  according  to  Bud 
Winslow,  operations  manager  at  The 
Daily  Sentinel  in  Grand  Junction,  Colo. 

Both  NAA  and  the  Inland  Press 
Association  have  noticed  their  technical 
seminars  —  especially  those  on  CTP  —  have 
attracted  increased  registration.  Says 
Inland  Executive  Director  Ray  Carlsen:  “I 
think  there’s  some  return  to  confidence,  al¬ 
though  I  couldn’t  say  it’s  a  return  to  2000,” 
w'hen  equipment  spending  hit  its  peak. 

NAA’s  Croteau  sees  the  same  grow'ing 
confidence:  “Based  on  the  feedback  I  got  at 
the  last  technology'  meeting  we  had,  in 
January,  there  seemed  to  be  a  general  inter¬ 
est  in  going  forward  w'ith  projects  that  had 
been  pre\iously  put  on  hold  or  held  back.” 

Certainly,  NAA’s  current  chairman, 
MediaNew's  Group  Inc.  Vice  Chairman  and 
CEO  William  Dean  Singleton,  is  doing  his 
bit  to  spur  equipment  spending.  His  chain 
is  “exploring”  adding  presses  for  the  joint 
production  of  The  Denver  Post  and  the 
E.W.  Scripps  Co.’s  Rocky  Mountain  News. 
A  team  also  is  looking  at  relocating  the  two 
papers  in  one  building.  In  another  joint 
operating  agency,  this  one  in  Salt  Lake  City, 
Singleton  just  authorized  w'hat  he’s  calling 
a  “new  state-of-the-art  plant.” 

“So  we’re  kind  of  bullish,”  Singleton  says, 
“although,  after  the  kind  of  January  and 
February'  we’ve  had,  I’m  not  so  sure  w'e 


projects  The  Press  Democrat 
in  Santa  Rosa,  Calif,  has  on 
tap.  It  will  be  installing  new 
controls  and  digital  press 
packs  on  its  Goss  Headliners 
as  well  as  an  automated- 
guided-vehicle  newsprint-roll 
delivery  system.  “It’s  not  so 
much  that  we’re  rich  and  able 
to  do  all  these  things.  It’s 
more  that  we’ve  put  off  things 
for  so  long,”  says  Production 
Manager  Sam  Caddie.  The 
New  York  Times  Co.  paper 
has  had  to  wait  in  line  for 
tight  capital  dollars,  Caddie 
says,  but  “now  it  seems  like 
it’s  our  turn,  hopefully.” 

That  simple  fact  propels 
much  of  the  optimism  of  the  Money  for  m 

consultants,  designers,  and  fa-  uPi^ded  op( 
cility  builders  who  get  the  first  ’ 

peek  at  what’s  in  the  production  pipeline. 

Chuck  Blev'ins  says  flatly  that,  after  years 
of  depressed  spending  on  production 
equipment,  the  cycle  has  finally  hit  bottom. 
“There  is  a  tremendous  pent-up  demand 
for  equipment,  some  of  that  as  replace¬ 
ment,”  says  Blevins,  president  of  Naples, 
Fla.-based  Chuck  Blevins  &  Associates. 

That  demand  won’t  take  much  of  push,  says 
Blev'ins,  who  adds  that  if  President  Bush 
decides  not  to  invade  Iraq,  “that  may  be  just 
enough  stimulus  to  get  us  off  dead  center.” 

The  recent,  and  robust,  return  of  insert 
advertisers  to  newspapers  also  should  pro¬ 
pel  increased  packaging-equipment  buying. 


GOT 

RESULTS? 


We  have  a  training 
program  that  can 
generate  $250,000 
in  new  business 
in  5  days. 

A  phone  call 
to  find  out  more 
is  free. 


Contact  Karla  Stocker 
at  800-898-0444. 


Billions  and  billions 

For  all  their  short-term  austerity,  news¬ 
papers  are  demonstrating  a  remarkable 
long-term  optimism  by  commissioning 
planning  for  a  wide  range  of  projects,  say 
designers,  builders,  and  consultants. 

Indeed,  Dario  D.  DiMare  says  his  design 
firm  alone  is  handling  so  many  projects 


PROMA 


www.promaxtraining.com 
email;  pmaxtrain@aol.com 


should  be. 
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PUZZLES _  NEWSPAPER  BROKERS  NEWSPAPERS  WANTED  CIRCULATION  SERVICES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1169 


-ANNOUNCEMENTS- 


BUSINF^  OPPORTUNITIES 


BUYER/PARTNER  for  established  national 
newsletter.See  www.thematuretraveler.com 
then  call  John  Stickler  (909)  461-9598 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 


KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Rans  &  Brokering 
(516)  379-2797/  kamenandco@aol.com 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America’s  leading  appraisers  •  Est.  1959 
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MICHAEL  D.  LINDSEY 

www.publicationsforsale.con' 
(307)  772-0003,  Fax  (307)  772-0004 


BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers" 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Doug  Hebbard,  Midwest 
(847)  356-7675 
John  Szefc,  Northeast 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 

Bill  Eubank,  Southwest/South/Plains 
(832)  594-8263 
www.mediamergers.com 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


NEWSPAPER  BROKERS 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 
Lon  W.  Williams 


NEWSPAPERS  FOR  SAl^ 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 

TAKE  CHARGE.  Profitable  weekly  in  pleasant 
Iowa  town.  Ideal  and  affordable  for  a 
first-time  owner.  Contact  Dennis  Herrick, 
Newspaper  Associates  (505)  771-9056. 
bi2sell@mac.com 

THREE  IOWA  INDEPENDENT  weeklies, 
gross  S900,000.000.  very  profitable  and 
growing.  Priced  near  gross. 

Rickenbacher  Media  (214)  265-9300 


WANTED  TO  PURCHASE  Smalltown 
newspapers  with  paid  circulation  4,000  or 
above  by  award-winning  non-public  group 
that  will  treat  your  employees  and  your 
community  as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher  Classified 
770  Broadway,  7th  FI,  NY,  NY  10003 


PUBLICATIONS  FOR  SALE 


SAN  ANTONIO  KIDS  MAGAZINE,  Palm 
Beach  Tour  Guide,  National  Vending  Trade 
Monthly,  Tampa  Holistic  Magazine,  Upstate 
NY  Weekly  -Kamen  &  Co  (516)  379-2797 


-EQUIPMENTS  SUPPLIES- 


.VIAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Sttcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax;  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  Inserters  and 
Post  Press  Controls  -  •  Installaton 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors.  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax;  (508)  850-7951 
tconn3317@ao).com 


PRESSES 


DONT  SELL  YOUR  PRESS 
UnbI  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

■Worldwide  Markebng  of  Commercial 
Web  and  Newspaper  Web  Presses" 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SaNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


Inland  lewspaper  Maidilneni  Corpniaiion 


For  a  comes  ksl  i  sesta  mmm  ■  I9I3I492-KI 
mnlaiiinncM 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


-INDUSTRY  SERVICES- 


CIRCULATION  AUDIT 


THERE  IS  AN  ALTERNATIVE! 

Circulabon  Verificabon  Council  (CVC)  is  the 
largest  auditor  of  community  papers  nabon- 
wide.  Call  for  an  information  kit  and 
ncHobligabon  quote.  (800)  262-6392 

MARCH  10,  2003 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service.  Inc. 
Nationwide  TELEMARKETING 
Cutbng-Edge  Technology 
Horace  Southward/Enc  SouWard 
(800)  9506475 
www.metro-news.com 


CIRCUUTION  III  PROMOTIONS.  INC. 

Your  telemarkebng  partner  into  the  21st 
century!  Bob  Pnce:  (949)  760-3939 
Circulationiii.com 

HEADLINE  PROMOTIONS.  INC. 

CoIcK^alling  Specialists. 

Programs  Include: 

*  Starts  •  Stop-Saver  •  Verification 

(800)  260-9823 
Dennis  Mcl^illan 

LEVIS 

ALL  YOU  NEED  TO  KNOW 
ABOUT  NEWSPAPER 
TELEMARKETING 

Starts/NIE  Fundraising/Stop  Saver 
(800)884-9511 
Email:  thelevisco@aol.com 

MARKETING  PLUS  INC. 

Telemarkebng  specialists  m  circulation 
development.  Custom  programs  for  any 
size  publicabon.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  (Juality  plus 
Quanbty  sales!  Phone:  (732)  73&51(X) 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingpkjsinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 

WESTPARK  DIRECT 
Intelligent  Circulation  Marketing 
www.westparkdirect.com 


COMPILER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulabon.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
ficiors,  cabwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
(jne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TaL  FREE  (800)  657-21 10 
www.pressroomcleaners.com 
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NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  80  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 


Jo/irt  Crihh  •  Jim  Hicks 
Tom  Karavakis  •  (iar\  (ireene 


CRIBB 

&  ASSOCIATES 

Pubttcation  Brokerage  A  AppralMl 


104  East  Main,  Suite  402,  Bozeman,  MT  .5971.S  •  (406)  586-6621  •  FAX  406-586-6774 


I.  editorandpublisher.com 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ACADEMIC  _ ACADEMIC 


KNIGHT  PROFESSIONAL-IN-RESIDENCE 
EDITING  FELLOWSHIP 

University  of  Missouri  School  of  Journalism 

You’re  a  newsroom  assigning  editor  or  team  leader  who  loves  the  work  -  but  longs  for 
the  time  and  chance  to  pursue  new  ideas.  Maybe  you  want  to  take  a  creative  risk  or  handle  a  big 
project  a  different  way. 

Or  you’re  a  senior  reporter  who’d  like  to  try  your  hand  at  editing  without  permanently  surrendering 
your  byline.  Maybe  you  just  want  a  change  of  venue  and  a  new  intellectual  challenge  to  recharge 
your  professional  batteries. 

This  is  the  fellowship  you’ve  been  looking  for:  no  need  to  abandon  the  newsroom  to 
re-enter  the  classroom.  As  a  professional-in-residence  at  the  University  of  Missouri  School 
of  Journalism,  you'll  help  edit  the  Columbia  Missourian,  a  daily  community  newspaper. 

The  Missourian,  led  by  professionals  and  staffed  by  talented  student  reporters,  photographers, 
designers  and  graphic  artists,  is  a  perfect  laboratory  for  innovation  and  ambition. 
We  have  the  resources,  freedom  and  desire  to  dare  new  things. 

If  you  want  to  take  risks,  polish  your  skills  and  help  shape  the  journalists  of  tomorrow, 
this  is  the  place  to  put  your  talent  and  leadership  to  the  test. 

You'll  also  work  with  Missouri’s  Knight  Center  in  Editing  to  help  define  and  develop  programs  for 
21st  century  journalists.  And.  if  you  wish,  you  can  explore  your  favorite  subject 
in  one  of  the  university’s  many  courses. 

You’ll  receive  a  stipend  of  $45,000  for  an  academic  year.  You’ll  return  to  your  newsroom 
refreshed  and  ready  to  raise  the  editing  bar. 

Interested  in  joining  us  at  the  world’s  first  and  finest  journalism  school?  Apply  to: 

Reni  Rau,  Knight  Professional-in-Re$idence  Editing  Fellowship, 

Missouri  School  of  Journalism, 

120  Neff  Hall,  Columbia.  MO  65211. 

For  more  information,  call  Jacqui  Banaszynski,  Knight  Chair  in  Editing,  at: 

(573)  882-4573.  or  E-mail:  banaszynskij@missouri.edu 

Send  a  resume  and  cover  letter  summarizing  your  experience  and  interest  in  a  fellowship. 
Please  include  a  1.000-word  autobiographical  esriy  that  defines  your  journalistic  vision, 
a  separate  1 ,000-word  proposal  for  the  kind  of  work  or  project  you’d  like  to  do  as  an  editor  at  The 
Missourian,  and  samples  of  six  stories  you  wrote  or  eoited. 

Review  of  applications  will  begin  March  28,  2003.  and  continue  until  the  position  is 
filled.  The  University  of  Missouri-Columbia  is  committed  to  cultural  diversity  and  expects 
candidates  to  share  in  this  commitment.  MU  is  an  equal  opportunity-ADA  institution  and 
encourages  applications  from  women  and  minority  candidates. 

The  University  complies  with  the  Americans  with  Disabilities  Act.  If  you  have  a  disability 
and  need  accommodations  in  the  job  application  process,  contact  the  MU  ADA  coordinator  by 
phone  at:  (573)884-7278  (V/TTY) 


ACADEMIC 


ASSISTANT/ASSOCIATE  PROFESSOR 
University  of  Alaska  at  Fairbanks 
Responsible  for  teaching  5  classes  a  year, 
research/creative  activity  and  university  and 
public  service.  May  be  asked  to  serve  im¬ 
mediately  as  elected  department  chair. 

MINIMUM  QUALIFICATIONS: 

Masters  in  Journalism  or  related  discipline. 

Desirable:  Doctorate  in  journalism  or  com¬ 
munication,  administrative  experience,  tech¬ 
nological  and  multimedia  competence,  com- 
munication/iournalism  theory  or  history  ex¬ 
pertise,  evidence  of  effective  teaching, 
and/or  professional  journalism  experience. 

Minority  candidates  are  urged  to  apply. 

For  application  information,  visit 
http://www.uaf.edu/uafhr 


_ ACADEMIC _ 

THE  UNIVERSITY  OF  FLORIDA 
DEPARTMENT  OF  JOURNALISM 

POSITION  OPEN  -  LECTURER 
The  University  of  Florida  Department  of 
Journalism  seeks  a  professional  journalist 
with  extensive  experience  and  ability  to  direct 
its  Reporting  program,  teach  courses 
in  editing  and  management  at  the  under¬ 
graduate  and  graduate  levels,  and  assist 
the  department  in  maintaining  strong  rela¬ 
tionships  with  professionals.  This  is  an  in¬ 
structional-career  position,  which  means  it 
is  not  a  tenure-accruing  position  in  the  Uni¬ 
versity;  emphasis  is  on  effective  classroom 
teaching.  The  initial  contract  will  be  for  five 
years,  with  continuation  each  year  dependent 
on  satisfactory  performance.  The  contract  is 
renewable.  REQUIRED:  Master's  degree  in 
journalism/communications  in  hand 
or  near  completion  at  the  time  the  position 
begins  (August  2003),  at  least  20  years  of 
effective  journalism/senior  management 
newspaper  experience,  and  effective  lead¬ 
ership  and  interpersonal  skills.  PREFERRED 
QUALIFICATION:  demonstrated  effective¬ 
ness  in  teaching  UniversityJevel  students. 
Applications  must  be  postmarked  by  March 
21. 

Send  application  materials  to:  Dr.  Jon 
Roosenraad,  Chair,  Search  Committee.  De¬ 
partment  of  Journalism,  College  of  Journal¬ 
ism  and  Communications,  University  of  Flon- 
da,  P.O.  Box  118400,  Gainesville,  FL 
3261 1-8400.  The  search  is  conducted  under 
Florida’s  Sunshine  laws.  Search  committee 
meetings,  interviews,  applications,  resumes 
and  other  documents  related  to  the 
search  are  open  to  public  inspection.  Minor¬ 
ities  and  women  are  encouraged  to  apply. 

The  University  of  Florida  is  an 
AA/EEO/WA  employer 


ADM1NISTIL4TIVE 


GENERAL  MANAGER 

Savannah  Pennysaver,  an  SOM  circulation 
shopper  in  Savannah,  Georgia,  has  an  im¬ 
mediate  opening  for  a  talented,  hands-on 
leader.  The  ideal  candidate  will  have  a 
strong  print  management  background,  pref¬ 
erably  in  shoppers,  and  will  be  a  proven 
sales  leader.  Fax  cover  letter  and  resume 
to  Joe  McGlamery,  (912)  489-8880. 

SEEKING  TOP-NOTCH  PUBLISHER 
One  of  America's  top  media  companies  is 
looking  for  a  proven  leader  to  serve  as  pub¬ 
lisher  of  a  3  times  per  week  paid  newspaper 
along  with  a  number  of  niche  publications. 
Wonderful  market  near  Atlanta.  Ideal 
candidate  will  have  a  strong  management 
background  in  newspapers  and  must  be 
willing  to  become  a  part  of  this  growing 
community.  Send  cover  letter  and  resume 
to  Joe  McGlamery,  Regional  Vice  Pres¬ 
ident/Georgia,  Morris  Newspaper  Corpora¬ 
tion,  P.O.  Box  888,  Statesboro,  GA  30459. 
You  may  send  via  Fax  to  (912)  489-8880  or 
E-mail  to:  |oe@morrisnews.com. 

“Making  the  simple  complicated  is 
commonplace:  making  the  compli¬ 
cated  simple,  awesomels’  simple,  j 
that’s  creativity.” 

-  Charles  Mingus 


ADVER’nSING 


ADVERTISING  DIRECTOR 

The  Ironton  (OH)  Tribune,  a  6,300  circ.,  6 
day-a-week  PM,  seeks  an  energetic, 
leader  for  our  team  of  seven  inside  and  out¬ 
side  sales  representatives.  Our  ideal  adver¬ 
bsing  director  candidate  will  have  experience 
both  in  sales  and  management.  We 
are  a  scrappy,  growing  newspaper  in  a 
competitive  market,  and  we  need  an  experi¬ 
enced,  dedicated  sales  leader.  A  Boone 
Newspaper,  The  Tribune  offers  excellent 
pay  and  benefits  as  well  as  ample  opportunity 
to  advance.  Send  resume  and  cover  letter  to: 
Kevin  Cooper,  publisher,  by  E-mail 
to:  kevin.cooper@irontontribune.com 


CLASSIFIED  MANAGER/ 

CALL  CENTER  DIRECTOR 
We  are  a  90,000  circulabon  daily  located  in 
a  Midwest  metro  market  with  a  career  op¬ 
portunity  for  an  experienced  classified  man¬ 
ager. 

The  posibon  currenby  manages  2  supervisors 
and  10  inside  sales  reps  and  is  responsible 
for  recruitment  and  private  party 
categories  of  business.  It  is  our  plan  to 
evolve  this  position  to  a  call  center  director 
where  you  would  be  responsible  for  adver¬ 
tising  sales  into  multiple  dailies  and 
weeklies. 

The  ideal  candidate  must  have  experience 
in  combining  the  sale  of  classified  adverbsing 
into  multiple  newspapers  addressing 
such  issues  as  different  front-end  systems 
and  the  creation  of  new  rate  structures. 
You  must  have  5  years  experience  in 
leading  a  sales  team  and  have  a  clear  un¬ 
derstanding  of  the  challenges  in  the  em¬ 
ployment  category. 

Benefits  include  a  401(k),  bonus  plan,  medF 
cal  and  dental,  vacabon  and  life  insurance. 
Qualified  applicants  should  send  a  resume 
and  cover  letter  with  salary  history  in  confi¬ 
dence  to: 

Box  3287,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CORPORATE  SALES 

Morris  Communications  Company,  LLC  has 
openings  for  Corporate  Advertising  Sales 
Representatives.  Qualified  applicants  work 
for  our  Corporate  S.M.A.R.T.  Ad  Sales 
Team  Director  in  Augusta,  Georgia  producing 
local  ad  sales  in  assigned  markets.  Job 
duties  and  responsibilities  require  the  ability 
to  implement  customized  sales  programs. 
This  newly  created  sales  team  posibon 
seeks  successful,  experienced  people  for 
advertising  sales  with  a  proven  track  record 
selling  to  local  advertising  markets.  Heavy 
travel  is  required. 

Competitive  salary  and  benefits  package. 
Aggressive  commission  and  bonus 
program. 

Candidates  must  possess  excellent  written 
and  verbal  communication  skills,  computer 
skills  in  MS  Word,  Excel  and  Power  Point 
useful. 

Please  send  resume  and  salary  requirement 
to: 

A.  Mark  Smith,  Markebng  Director 
Morns  Communicabons  Company,  LLC 
725  Broad  Street,  Augusta,  GA  30901 
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-HELP  WANTED- 


.\dvt;rtising 


INSIDE  TELEPHONE  SALES 
REPRESENTATIVE 

United  Media  is  seeking  a  committed  Inside 
Telephone  Sales  Representative  to  sell  syn¬ 
dicated  newspaper  material  to  an  established 
newspaper  client  base  and  websites. 

Duties  include:  selling  comics,  columns, 
puzzles  and  news  services  directly  to  daily 
and  weekly  newspapers  and  speciality  publi¬ 
cations;  manage  assigned  accounts  and 
provide  support  of  delivery  and  billing;  gen¬ 
erate  targeted  mailings;  and  write  accurate 
call  reports  on  every  client. 

A  qualified  candidate  should  have  a 
minimum  of  two  years  selling  experience, 
preferably  telemarketing.  Previous  experi¬ 
ence  selling  to  newspapers  a  major  plus. 
Excellent  phone  manner  and  etiquette,  pol¬ 
ished  organizational  skills,  ability  to  close 
sales  and  MS  Office  skills,  including  Word 
and  Excel  are  required. 

United  Media  (UM)  is  a  fully-integrated, 
worldwide  licensing  and  syndicabon  company 
that  focuses  on  building  brand  equity 
around  a  wide  range  of  creative  content 
through  Its  two  syndicates:  United  Feature 
Syndicate  (UFS)  and  Newspaper  Enterprise 
Association  (NEA),  and  licensing:  United  Me¬ 
dia  Licensing  (UML).  UM  licenses  and/or 
syndicates  a  variety  of  properties  including 
PEANUTS  (www.snoopy.com),  Dilbert 
(www.dilbert.com),  Nancy  and  Sluggo, 
MIFFY,  Raggedy  Ann  &  Andy,  and  Precious 
Moments.  United  Media  (www.comics.com) 
IS  an  E.W.  Scripps  Company. 

Please  note  that  only  favorably  viewed  re¬ 
sumes  will  elicit  a  response.  Please  forward 
resume  with  salary  requirements  to: 

Carol  Gershowitz 

Executive  Director.  Human  Resources 
United  Media 

200  Madison  Avenue,  New  York,  NY  10016 
E-mail:  carolg@unitedmedia.com 
Fax:  (212)  293-8685 


Looking  for  an  ADVERTISING  DIRECTOR 
who  will  work  within  a  group  of  newspapers 
located  in  the  Rocky  Mountain  region.  The 
candidate  would  be  responsible  to  hire, 
tram,  evaluate  and  manage  salespeople  and 
sales  support  staff.  In  addition,  the  person 
in  this  role  will  manage  all  aspects  of  adver¬ 
tising  payroll,  incentives  and  compensabon 
plans.  Developing  teamwork  and 
maintaining  employee  morale  are  also  key 
aspects  of  the  job.  We  are  looking  for  an  in¬ 
dividual  who  has  the  ability  to  grow  into  a 
publisher  posibon  within  our  organization. 
EOE.  Please  send  resume  and  cover  letter 
to: 

Box  3152,  Editor  &  Publisher  Classifieds 
770  Broadway.  7th  Floor 
New  York,  NY.  10003 


LOOKING  TO  STEP  UP  IN  MANAGEMENT? 
We  seek  a  seasoned  performer  to  lead  our 
ad  sales  team  at  Kendallville  Publishing  Co., 
a  growing,  family-owned  operation  in  north¬ 
eastern  Indiana.  Must  be  hands-on  in  boosbng 
revenue  and  training  and  motivating 
15-member  staff.  Attractive  compensabon 
package  offered.  We  have  won  national 
awards  for  our  journalism  and  print  quality. 
Check  us  out  at  www.kpcnews.com.  Send 
resume  to  Terry  Housholder,  Kendallville 
Publishing  Co.,  P.O.  Box  39,  Kendallville,  IN 
46755  or  to  terryh@kpcnews.net. 


CIRCULATION 


CIRCULATION  HOME  DELIVERY  MANAGER 
JOURNALNEWS 
HAMILTON,  OHIO 

The  JournalNews,  located  in  Hamilton,  Ohio, 
IS  in  search  of  a  talented,  dynamic  individual 
to  lead  our  Home  Delivery  department.  We 
are  a  progressive  community  newspaper 
poised  to  increase  our  circulation  numbers 
in  our  NDM.  We  offer  a  challenging  position 
with  ground  floor  opportunity  to  join  the  Cox 
Ohio  Publishing  family  of  newspapers. 

This  position  will  be  responsible  for:  manag¬ 
ing  the  daily  activity  of  four  (4)  District  Man¬ 
agers  and  a  staff  of  full  time  and  part  time 
company  employees;  planning  and  coordi¬ 
nating  sales  initiatives  to  increase  home  de¬ 
livery  sales;  ensuring  customer  service  ex¬ 
pectations  are  met  or  exceeded;  managing 
the  complete  distribution  process;  design¬ 
ing  goals  to  attain  company  objectives;  and 
all  documentation  for  the  dubes  listed. 

This  position  requires  flexible  hours  that 
may  include  2  AM  starts,  weekends,  and 
holidays.  Additional  management  duties  are 
required  for  a  TMC  product  (Mondays)  as 
well  as  a  weekly  newspaper  (Fridays). 

The  successful  candidate  will  have:  5  years 
of  newspaper  management  experience; 
strong  computer  knowledge;  outstanding 
communicabon  skills;  excellent  organizabonal 
and  time  management  skills;  proven 
leadership  capabilities;  and  a  commitment 
to  exceeding  the  expectations  of  our  cus¬ 
tomers.  A  Bachelor’s  degree  is  desired. 
You  must  have  a  valid  Ohio  driver's  license, 
required  insurance,  and  reliable  transporta- 
bon.  A  pre-employment  drug  screen  is  re¬ 
quired. 

Cox  Ohio  Publishing  offers  competitive 
wages.  401(k).  an  excellent  benefit 
package,  paid  vacation,  and  more.  We  offer 
advancement  opportunities  within  a 
dynamic,  smoke-free,  work  environment. 
Cox  Ohio  Publishing  is  an  Equal  Opportunity 
Employer. 

Qualified  applicants  should  send  cover 
letter  and  resume  to; 

Hamilton  JournalNews 
Attn:  Circulabon  Personnel 
228  Court  Street.  Hamilton,  OH  4501 1 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1 884. 


CIRCULATION 


CIRCULATION  MANAGER 

The  Columbus  Telegram  has  an  immediate 
opening  for  a  Circulation  Manager.  The  per¬ 
son  in  this  posibon  is  responsible  for  building 
circulation  through  the  timely 
distribution  and  availability  of  Telegram 
products  and  adherence  to  service  standards 
and  pracbces  that  sabsfy  the  expectabons  of 
the  customers. 

Other  responsibilities  include  personnel  di¬ 
rection  and  the  development  of  effective 
sales  and  retention  programs.  The  success¬ 
ful  candidate  will  have  newspaper 
circulabon  experience  and  excellent  com¬ 
municabon  and  supervisory  skills. 

Knowledge  of  the  newspaper  industry  and 
ability  to  read,  analyze  and  interpret 
industry  journals,  financial  reports  and  docu- 
mentabon  is  also  required. 

The  Columbus  Telegram  offers  excellent 
benefits,  a  team-oriented  and  fast  paced 
environment  with  room  to  grow  within  a  pro¬ 
gressive  company. 

If  you  are  ready  for  a  career  challenge, 
send  your  resume  to:  Felecia  Babb,  Publish¬ 
er,  The  Columbus  Telegram,  P.O.  Box  648, 
Columbus,  NE  68601. 


EDITORLAL 


America's  most  unique  chain  needs  a  talent¬ 
ed  EDITOR-lhFCHIEF  to  manage  multiple 
publications  and  inspire  a  diverse  team. 
Alaska  Newspapers  Inc.  boasts  a  growing 
family  of  weekly  newspapers  and 
magazines.  We  re  poised  for  greatness  * 
now  we  need  the  leader  to  take  us  there. 
The  perfect  candidate  must  excel  in  all  as¬ 
pects  of  a  newsroom,  possess  solid  editing 
experience  plus  superior  writing,  interper¬ 
sonal  and  organizational  skills.  Best  of  all. 
you'll  live  in  beautiful  Anchorage  and  work 
with  managing  editors  and  writers  across 
the  state.  Applicants  need  at  least  3  years 
of  editorial  management  experience. 
Submit  cover  letter,  resume,  and  10  recent 
clips  or  10  recent  sections  to  ANI  Editorial 
Department,  301  Calista  Ct.,  Ste.  B.  An¬ 
chorage.  AK,  99518,  Or  E-mail; 

editor@anchoragechronicle.com 


AWARD-WINNING  NEWSPAPER  in  Eastern 
North  Carolina  seeks  candidates  for  writing 
positions  in  sports,  features  and  more.  Can¬ 
didates  should  have  college  degree  in  jour¬ 
nalism  or  related  field,  plus  experience  at 
college  papers  or  other  publicabons. 

Cox  Newspapers  offers  compebbve 
salaries  and  benefits.  The  Rocky  Mount  TeF 
egram  has  been  placed  in  the  top  three 
newspapers  of  its  size  by  the  NC  Press  As- 
sociabon  for  four  years  in  a  row. 

Come  join  a  staff  that  sets  its  sights  high 
and  has  a  good  bme  in  the  process.  Send 
clips  and  resumes  to: 

Jeff  Herrin,  Editor 
Rocky  Mount  Telegram 
P.O.  Box  1080,  Rocky  Mount,  NC  27802 
E-mail:  jherrin@coxnews.com 


EDITORLAI. 


BEST  OF  2  WORLDS 
REPORTER/COPY  EDITOR 
The  Tribune-Democrat,  a  scrappy.  45.0(X)- 
circulation,  community-oriented  daily  has  a 
fulLbme  posibon  that  is  half-bme  copy  editing, 
half-time  reporting.  Candidate  must 
have  editing  and  reporting  experience  on  a 
smaller  daily  or  quality  weekly.  A  command 
of  the  AP  stylebook  is  required  as  is  an  ability 
to  write  headlines  that  sing  and  an  interest  in 
writing  trend  pieces  about  some  of 
the  communibes  we  cover.  Send  resume, 
clips  and  three  references  to  D.M.  Levine, 
editor.  The  Tribune-Democrat,  425  Locust 
Street.  Johnstown,  PA  15907. 

No  calls,  please 


COPY  EDITING  and  rewriting  on  English  lan¬ 
guage  paper  in  Seoul.  Korea.  Must  be  able 
to  produce  polished  stories  from  translabons 
and  write  clear  headlines  on  tight 
deadlines.  Several  years'  significant  experi¬ 
ence  in  journalism  required.  S40K.  Trans¬ 
portation  paid.  Reply  by  E-mail  to: 

Ijhjh^ebi.com 


CUSTOM  PUBLISHING 
MANAGING  EDITOR 
THE  ARIZONA  REPUBLIC 
The  Arizona  Republic,  the  13th  largest 
newspaper  in  the  nation,  has  an  immediate 
opening  for  a  strategic  and  tactical  leader 
to  join  our  Custom  Publishing  Team. 

The  Custom  Publishing  ME  will  lead  the  de¬ 
sign  and  content  of  our  various 
publications.  We  are  seeking  a  collaborative 
person  who  thrives  on  client  interactions, 
develops  peer  relabonships  within  the  com¬ 
pany  and  our  client  base,  leverages  these 
relationships  to  develop  a  thorough  under¬ 
standing  of  clients  needs  and  champions 
programs  to  sabsfy  those  requirements. 
This  person  must  have  the  ability  to  accept 
and  overcome  difficult  challenges  and  be 
able  to  manage  risk  effectively.  The  Managing 
Editor  IS  responsible  for  managing  the 
design  and  content  staff. 

Qualified  candidates  will  have  Bachelor’s  de¬ 
gree  and  a  minimum  of  six  years  editorial 
experience  of  which  three  must  be  in  a 
management  capacity.  Candidates  who 
have  experience  directing  multiple  publica- 
bons  concurrently  and/or  previous  experi¬ 
ence  as  a  features  editor  strongly 
preferred.  Proven  ability  to  analyze  and  in¬ 
terpret  data  and  make  sound  business  deci¬ 
sions  based  on  informabon  with  excellent 
problem  solving  and  process  management 
skills.  Candidates  will  have  excellent  conv 
munication,  organizational,  interpersonal 
and  negotiation  skills.  The  ability  to  work 
well  under  the  pressure  of  deadlines  and 
handle  mulbple  pnonbes  is  necessary. 

The  Arizona  Republic  is  part  of  Gannett  Co., 
Inc.,  the  largest  newspaper  publisher  in  the 
US.  The  Republic  provides  competitive  sala¬ 
ries  and  a  comprehensive  benefits 
package.  Candidates  with  the  above  qualifi¬ 
cations  and  the  desire  to  join  a  dynamic 
team  should  submit  resume  and  salary  re¬ 
quirements  to: 

sara.reinstein@pni.com 
The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a  drug-free 
workplace. 


.M.-\RCH  10.  2003  EDITORi  PI  BLISHER  CL.\SSIFIEDS  19 


I  ww.edftorand  publisher,  com 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISING  -  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


DIRECTOR  OF  PROGRAMMING 
NEWS  &  ENTERTAINMENT  (Editor  in  Chief) 
The  Director  of  Progrannming-News  and  En¬ 
tertainment  IS  responsible  for  setting  the 
vision  and  voice  for  the  Captivate  Network  ■ 
which  reaches  over  a  million  viewers  a  day  - 
defining  the  editorial  strategy  and  ensuring 
that  the  day  to  day  programming  delivers 
on  those  objectives.  S/he  will  develop  rela¬ 
tionships  with  new  programming  partners 
and  create  advertising  sponsorship  opportu¬ 
nities.  This  individual  will  create  programming 
models  and  features  that  drive  high 
viewer  satisfaction.  Candidates  should  have 
8-10  years  as  an  editor/programming  exec¬ 
utive  in  consumer  news  media.  For  more 
details,  please  visit  our  website: 

www.captivatenetwork.com 
Please  E-mail  resumes  to: 

cperry@captivate.com 

EDITOR/REPORTER  on  Agence  France- 
Presse's  Washington  Anglophone  desk. 

•  A  minimum  of  three  years  of  journalistic 
experience  is  required. 

•Candidates  should  have  strong  editing 
skills  and  have  a  good  knowledge  of 
French  and  Spanish. 

•  Available  around  March  20. 

Applications  should  be  sent  by  E-mail  as 
soon  as  possible  to  Francis.Kohn@afp.com, 
AFP’s  Chief  Editor  for  North  America,  with 
copy  to  Georges. Biannic@afp, com,  AFP’s 
Regional  Director  of  North  America  and 
Gerry,Aziakou@afp.com,  Deputy  Chief  Editor 
for  North  America.  They  can  also  be 
sent  by  regular  mail  to: 

Francis  Kohn,  Agence  France-Presse 
1015  15th  Street,  NW 
Washington,  DC  20005 
Phone:  (202)414-0580 

Experienced  journalist  needed  for  NO.  2 
COPY  DESK  POSITION  at  community  morning 
daily  in  southeast  Idaho.  Strong  copy 
editing,  news  judgment  and  supervisory 
skills  desirable.  Good  position  to  break  into 
supervision/editing  with  an  award-winning 
and  demanding  publication.  Cover  letter,  re¬ 
sume,  references  and  work  examples  to: 
Steve  Miller,  managing  editor,  Idaho  State 
Journal,  Box  431,  Pocatello,  ID  83204;  or 
E-mail:  smiller@journalnet.com 

METRO  EDITOR 

The  Anniston  Star,  a  journalism  jewel  of  the 
South  and  ranked  as  one  of  the  30  best 
papers  in  the  nation,  needs  a  bluechipper  to 
lead  our  prized  reporting  team.  Our  circula¬ 
tion  is  less  than  30K,  but  our  reputation  is 
much  bigger. 

We  take  great  pride  in  doing  quality  enter¬ 
prise  work,  inclduing  global  reporting  in 
places  such  as  Russia,  Cuba,  Mexico  and 
Afraica.  We  don’t  interview  homeless  people, 
we  live  with  them.  We  blanket  spot 
news  and  run  hard-hitting  photos  that  scare 
other  editors.  We  have  chats  with  world 
leaders,  we  wash  cars  with  prisoners,  and 
we  put  our  college  football  and  Talladega 
NASCAR  nuts  on  the  front  page. 

If  you’re  proven,  hungry  and  know  how  to 
edit,  coach  and  relate  to  a  savvy  group  of 
talented  reporters  who  want  you  to  teach 
them  more,  send  resume,  clips,  letter  to: 
Troy  Turner,  Executive  Editor,  The  Anniston 
Star,  4305  McClellan  Blvd.,  Anniston,  AL 
36206. 


EDITORIAL 


MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Cleveland  and  Kansas  City. 
We’re  searching  for  candidates  who  have  a 
fine  touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exceptional 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits.  Qualified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 


SENIOR  EDITOR 
THE  PENN  STATER  MAGAZINE 
The  Penn  Stater  magazine  seeks  a  senior 
editor  to  assign,  write,  and  edit  features 
and  shorter  articles,  and  to  manage  several 
sections.  We  stress  creative  nonfiction  and 
have  won  more  than  30  national  awards  for 
our  writing  and  design.  The  staff  is  creative, 
team-oriented,  and  committed  to  producing 
one  of  the  best  magazines  of  its  kind.  Re¬ 
quires  Bachelor’s  degree,  or  equivalent  in 
English  or  journalism,  plus  a  minimum  of 
two  years  of  work-related  experience.  Mag¬ 
azine  experience  preferred;  experience  in 
literary  journalism  a  plus.  Apply  online  at: 
www.ohr.psu.edu/EMPLMENT/current.htm 
Or  send  cover  letter,  resume  and  salary  re¬ 
quirements  to  Employment  &  Compensation 
Division,  Pos  #:  F-15089,  120  S.  Burrowes 
Street,  University  Park,  PA  16801  or  Fax  to 
(814)  865-3750.  Resumes  accepted  until 
position  is  filled.  Penn  State  is  committed 
to  affirmative  action,  equal  opportunity  and 
the  diversity  of  its  workforce. 


SPORTS  JOURNALIST  needed  at  southeast 
Idaho  morning  daily.  Strong  editing,  design, 
pagination,  and  proofing  skills  required, 
also  some  writing.  We  cover  state 
university  sports,  17  high  schools,  and  a 
wide  variety  of  community  sports  and  recre¬ 
ation.  Cover  letter,  resume,  references  and 
work  examples  to:  Brady  Slater,  sports  edi¬ 
tor,  Idaho  State  Journal,  P.O.  Box  431,  Po¬ 
catello,  ID  83204;  or  E-mail  to 

bslateh^ournalnet.com. 


EDITORIAL 


STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  staff  writers  at  its  papers  in 
Phoenix,  Houston,  Ft.  Lauderdale  and  Oak¬ 
land.  If  you  understand  the  difference  be¬ 
tween  magazine-style  reporting  and  the  hur¬ 
ried  fact-finding  of  daily  papers,  if  your  copy 
is  as  much  a  pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
Qualified  candidates  will  be  able  to  create 
in-depth,  compelling  stories  that  explore  the 
issues,  events  and  personalities  of  their 
community.  New  Times  publishes  maga¬ 
zine-style  weekly  newspapers  covering  local 
news,  politics,  arts  and  music  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San  Fran¬ 
cisco,  Ft.  Lauderdale,  Cleveland,  St.  Louis, 
Kansas  City  and  Oakland.  We  offer  competi¬ 
tive  salaries  and  benefits.  Qualified  applicants 
should  send  cover  letter,  resume  and 
clips  to; 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


THE  REPORTERS  COMMIHEE  FOR 
FREEDOM  OF  THE  PRESS 
McCormick  Tribune  Journalism  Fellow 
The  Reporters  Committee  for  Freedom  of 
the  Press  is  seeking  an  experienced  reporter 
and  editor  to  serve  as  its  Robert  R.  Mc¬ 
Cormick  Journalism  Fellow.  Duties:  The  re¬ 
cipient  will  write,  edit  and  design  for  the 
Committee  publications  and  Web  site.  Mini¬ 
mum  requirements:  Three  years  experience 
as  a  reporter,  editor  and  designer  for  print 
or  on-line  publications,  and  a  strong  interest 
in  free  press  issues.  Salary:  $40,000  plus 
full  health  benefits  for  a  one-year  fellowship 
beginning  in  September  2003.  The  fellow 
also  will  be  able  to  audit  a  college-level 
course  on  First  Amendment/media  law. 
Send  cover  letter,  resume,  references, 
news  clips  and  design  samples  by  April  1 , 
2003,  to:  The  Reporters  Committee  for 
Freedom  of  the  Press,  1815  North  Fort 
Myer  Drive,  Suite  900,  Arlington,  VA  22209- 
1819.  Attn:  Lucy  A.  Dalglish,  Executive  Di¬ 
rector. 


Obstacles  don't  have  to  stop  you. 
If  you  run  into  a  wall,  don't  turn 
around  and  give  up.  Figure  out 
how  to  climb  it,  go  through  it,  or 


INFORMATION  SYSTEMS 


CLASSIFIED  SYSTEMS  SUPPORT  MANAGER 
Orlando  Sentinel  Communications,  a  business 
unit  of  Tribune  Company,  is  a  multimedia  com¬ 
munications  company  that  strives 
to  be  Central  Florida’s  leading  information 
provider  in  today’s  high  growth  market.  Join 
our  Technology  &  Systems  team  as  Classified 
Systems  Support  Manager  and  discover  the 
difference. 

In  this  position,  you  will  be  responsible  for 
leading  a  team  that  manages  the 
acquisition,  implementation  and 
maintenance  of  Classified  production  sys¬ 
tems.  This  position  typically  requires  four  to 
seven  years’  experience  as  a  systems  ana¬ 
lyst,  supervisor  or  manager  in  an 
Operations  or  MIS  Department,  with  at  least 
two  years  in  progressively  more  complex 
positions.  Additional  requirements  include: 
knowledge  of  Classified  Front  End 
Publishing  Systems,  Classified  Pagination 
Systems,  Remote  Ad  Systems,  Automated 
Ad  Dummying  Systems,  RS232  telecommu¬ 
nications,  Ethernet,  Localtalk  and  Appletalk 
protocols;  ability  to  effectively  negotiate, 
communicate  and  request  problem  resolu¬ 
tion;  knowledge  of  multi-vendor  emerging 
technology  within  the  computer  and  news¬ 
paper  publishing  industries;  strong  analytical, 
motivational,  communication,  organizational, 
technical  writing,  interpersonal,  and 
management  skills;  availability  24 
hours/7days  a  week;  occasional  business 
related  travel  and/or  entertainment  of  ven¬ 
dors,  clients,  and  other  company 
personnel;  and  an  undergraduate  degree 
preferably  in  Computer  Science,  Business 
Administration  or  equivalent  related  experi¬ 
ence.  Bilingual  skills  a  plus. 

We  offer  a  work  environment  that  includes 
business  casual  dress,  24-hour  Learning 
Center,  computer-based  training,  on-site 
cafeteria,  exercise  facility  and  much  more. 
Please  include  Source  Code  EP-CSM-CM 
and  forward  resume  to: 

Orlando  Sentinel  Communications 
Employment  Center 

633  N.  Orange  Avenue,  Orlando,  FL  32801 
E-mail:  cmcdonald@orlandosentinel.com 
EOE-Orug  Free  Workplace 


PHOTOGRAPHY 


PHOTO  EDITOR  sought  for  international  edi¬ 
torial  photo  agency.  Send  resume  to  ZUMA 
Press,  1100  S.  PCH  #308,  Laguna  Beach, 
CA  92651  or  E-mail:  jobs@ZUMApress.com 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


CIASSIFIED  ADVERTISKRS; 


If  VOL  ix)n't  see  .a 


CATEGUKY  TU.AT  FITS  YOLK  NEEDS. 


PLEASE  CA1.L  US  .AT 


888.825.9149 


work  around  it. 

■  Michael  Jordan 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industrx/'s - 

- meeting  place. - 
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CLASSIFIED  ADUERTISERS 


If  you  don’t  see  a  category  that  fits  your 
needs,  please  call  us  at: 

(888)-825-9149 

For  space  and  material  deadlines,  call: 

Hazel  Preuss  at:  (646]  654-5302 
niicheleniacniahonat:(646]  654-5303 
michele  Golden  at:  (646)  654-5304 


Editor  &  Publisher  has  been  your  communication  link  to 
the  newspaper  industry  every  week  since  1884. 

www.editorandpublisher.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  lo  indicate  location  without  specific  identitication 


-CLASSIFIED  ADVERTISERS- 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.com - 


-HELP  WANTED- 


PRESSROOM 


SUPERVISOR/PRESS  OPERATOR  III 
The  Town  Talk  in  Alexandria,  Louisiana  has 
an  opening  for  a  Supervisor/Press  Operator 
III.  This  person  will  also  assist  with  day  to 
day  operations  in  the  pressroom.  Primary 
duties  will  be  to  set  color,  black  and  white 
and  operate  the  press  console.  High  school 
diploma  or  GED  required.  Must  have  8 
years  previous  pressroom  experience  on 
Goss  Headliner  Offset  double  wide  press. 
Good  interpersonal  skills,  dexterity  and  writ¬ 
ten  and  verbal  communication  skills,  me¬ 
chanical  aptitude  and  good  color  perception 
required.  Previous  supervisory  experience 
preferred.  Send  resume  with  cover  letter  to 
Human  Resources,  The  Town  Talk,  P.O.  Box 
7558,  Alexandria,  LA  71306  or  E-mail  to 
personnel@thetowntalk.com. 

EOE  Drug-free  Workplace 


PRODUCTION/TECH 


ASSISTANT  PRODUCTION  MANAGER 
Pacific  Stars  and  Stripes,  the  daily  newspaper 
serving  US  military  and  government  em¬ 
ployees  and  their  families  throughout  the 
Pacific,  IS  in  the  process  of  restructuring  its 
commercial  sheet-fed  operation.  Now  is 
your  chance  to  become  part  of  our  team 
with  the  opportunity  of  working  and  living  in 
Japan.  We’re  looking  for  a  “hands-on”  man¬ 
ager  to  plan  and  direct  our  sheet-fed  opera¬ 
tion.  Qualified  candidates  will  have 
familiari^  with  four-color  sheet-fed  presses, 
bindery  equipment,  plate-making  and  financial 
budgeting  and  projections.  Knowledge 
of  digital,  electronic  data  transfer  and  imag¬ 
ing  preferred.  We  offer  a  competitive  salary 
and  excellent  benefits  including  housing  and 
schooling  for  children  grades  K-12;  access 
to  military  shopping,  medical  and  recreabonal 
facilities;  and  401(k),  retirement  and 
group  insurance.  To  apply  for  this  unique 
opportunity,  send  your  current  resume  and 
an  accompanying  cover  letter  by  fax  to 
(011-81)  3-3403-5493;  or  E-mail  in  ASCII 
text  or  MS  Word  (PC)  to: 

|obs-pss@stripes.osd.mil 
This  position  IS  open  to  US  citizens  only. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunrties 


-POSITIONS  WANTED- 


ADMINISTRAXrVT. 


PUBLISHER  OR  GROUP  MANAGER 
A  '91  j-school  grad  with  ad  sales  experience 
followed  by  nearly  a  decade  as  publisher  of 
two  community  newspapers  will  return  to 
honest  work  in  June  e03  after  a  brief  detour 
to  earn  an  MBA.  If  you  need  a  leader  with  a 
proven  ability  to  sell,  write  and  edit;  with  a 
knack  for  creating  effective  advertising  pro- 
mobons;  with  hands-on  experience  in  all 
facets  of  newspaper  operations:  with  an  un¬ 
compromising  devotion  to  community  service 
and  a  track  record  of  tireless  civic  in¬ 
volvement,  we  should  talk.  E-mail: 

lowrub@hotmail.com 


-POSITIONS  WANTED- 


_ ART/GRAPH  ICS _ 

POLITICAL  CARTOONIST  SEEKS  WORK 
Experienced  (lO-i-  years)  cartoonist  seeks 
full-time  or  freelance  position. 
Relocabon  considered.  Contact  Paul: 
notlaconic@aol.com 


CIRCULATION 


CIRCULATION  SALES:  Experienced  profes¬ 
sional  seeks  sales/distribution  opportunity. 
Eastern  Zone  2.  Phone/Tax  (631)  588-2735 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  S13.80  per  line,  per 
week,  three  line  minimum 

Black  and  white  display  ads 
$149.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 

FEATURES  AVAILABLE 

line  rates;  12.45  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$149.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  $60.00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both 
line  and  display  ads.  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind 
boxes:  $25.00  per  insertion. 

The  identity  of  box  holders  cannot  be 
revealed.  Readers  are  advised  not  to 
send  samples  when  replying  to  blind 
box  ads;  we  are  not  responsible  for 
the  recovery  of  samples. 

DEADLINE: 

Noon  Wednesday  prior  to 
Monday  issue  date 


CALL  MICHELE  GOLDEN  AT 
(646)  634-3304 


TOLL  FREE:  888  825-9149 

HAZEL  PREUSS 
(HW-EASTERN  U.S.) 

hpreuss  @  editorandpublisher.com 

MKHELE  MACMAHON 
(  HW  -  CEEfTRAL  +  WESTERN  US.) 

mmacmahon  @editorandpublisher.com 


Sometimes  our  light  goes  out  but  is 
blown  into  Home  by  onother 
humon  being.  Each  of  us  owes 
deepest  thanks  lo  those  who  have 
rekindled  this  light. 

-Albert  Schweitzer 


“When  it  g(x?s  wrong,  \ou  feel 
like  cutting  your  throat,  but 
\ou  go  on.  You  don’t  let  any¬ 
thing  get  you  down  so  much 
that  it  beats  \  ou  or  stops  sou.” 

-George  Cukor 


'w.  editorandpublisher.com 
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AVAILABLE  NOW! 


THE  NEW  2003 
EDITOR&PUBLISHER 
MARKET  GUIDE 

With  the  Exclusive 
E&P  Better  Living  index! 


iS -  *  *5^ 


For  decades  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool  and  relied  on  the  demographic  and  economic  tables  to  provide  actuals 
and  remarkably  accurate  annual  projections. 

Plus,  the  MARKET  GUIDE  is  a  highly  recommended  source  of  relocation 
data  with  its  market  profiles  and  quality  of  life  indices.  It  is  this  unique  com¬ 
bination  of  quantitative  and  qualitative  data  that  provides  such  a  uniquely 
accurate  description  of  community  life. 

Now,  in  our  79th  anniversary  printing,  the  MARKET  GUIDE  offers 
newly  updated  data  in  both  areas  to  enhance  your  research  needs! 


Relocation  info  indudes  rankings  of  quality  of  life  data  induding: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YE.ARS  to  2008! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PUL  S  ... 

...  these  regular  features:  Population  by  Age.  Ethnic 
Breakdowns,  Number  of  Households.  Income  per 


MARKET 


Household  and  per  Capita. 

Principal  Industries.  Chain  Outlets.  Retail 
Outlets.  Location  of  Markets.  Newspapers 
Serving  the  Market.  Retail  Sales  Data,  and  much,  much 


It's  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  US.  and  Canada  ...  plus  critical  market  data  for 
more  than  1.600  cities  and  all  3.141  US.  counties. 

PHlCIMi 

The  E&P  .MARKET  GUIDE  is  just  $150  plus  $15  shipping/handling .  (CA. 

_ DC.  FL.  IL.  M  A.  MD,  NJ.  NY.  OH  and  TX  residents  please 

add  appropriate  sales  ta.\.  Canada  residents  please  add 
GST.) 
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ORDER  TODA\ ! 

Please  send  payment  to; 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway.  New  York.  NY  10003 

Or  caU  (888)  612-7095 

EditoruPublisher 


For  82  years  the  E&P  International  Year  ^ook 
has  been  the  encyclopedia  of  the  newspaper  industiy. 

It  just  got  better. 


Year  Book  Online 


14,000  publications  -90,000  personnel 
Downloaded  to  your  desktop  from  the  Web  in  seconds 
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Now  -target  and 
II.S.  and  Canadian  Daily  News 
Sales  Reos,  Groups  and  Eauipment 

p  '  p  p  p 

Search  by  name,  location,  frequency,  format,  politics,  wire  services, 
representation,  group  affiliation,  number  of  employees,  special  editions, 
coverage,  equipment,  commodities,  personnel  and  more. 


isr- 


770  Broadway,  7th  Floor  •  New  York,  NY  10003 

ProdHcts  It  Services . 

Adweek  •  Brandweek  •  Mediaweek  •  Adweek  Magazines'  Technology  Marketing  •  Editor  &  Publisher 


ALL  REPRINTS 

Reprint  Services 
Kirsten  E.  Ramsay 
(651)  582-3800 

LIST  RENTALS 

Edith  Roman  Associates 
Julius  Single 
(845)  731-2731 

SUBSCRIPTIONS.  BACK  ISSUES 

AND  CHANGES  TO  CURRENT 

SUBSCRIPTIONS 

(800)  562-2706 

CLASSIFIED  AD  SALES 

(800)  7-Adweek 

DIRECTORIES 

'  To  purchase  a  copy: 

(800)  468-2395 

Advertising  sales: 

(646)  654-5207 

LICENSING/PERMISSIONS 

Susan  Kaplan 
(646)  654-5383 

BEST  SPOTS 

Nancy  Sobel 
(646)  654-5218 

CONFERENCES 

(888)  536-8536 

vvww.adweek.com/adweekconf 

SPECIAL  EVENTS 

(888)  536-8536 


DISPLAY/ONLINE  AD  SALES 

ADWEEK 

Ami  Brophy 
VP/Publisher 
(646)  654-5117 
abrophy@adweek.com 
BRANDWEEK 
Charlotte  Erwin 
Publisher 
(646)  654-5383 
cerwin@adweek.com 

MEDIAWEEK 

Linda  D'Adamo 
Publisher 
(646)  654-5383 
ld'adamo@adweek.com 

ADWEEK  MAGAZINES' 
TECHNOLOGY  MARKETING 

Charlotte  Erwin 
Publisher 
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cerwin@adweek.com 
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Order  Your  Editions  Now! 

You’ll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the 
Editor  &  Publisher  International  Year  Book,  the  encyclopedia  of  the  newpaper 
industry.  PART  1  provides  the  most  up-to-date  data  on  U.S.,  Canadian  and  foreign 
dailies.. .news,  picture  and  syndicated  services.. .equipment/interactive  companies 
and  more!  PART  2  covers  community,  specialty  and  free  publications.  And  PART  3 
is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian 
markets?  Turn  to  the  Editor  &  Publisher  Market  Guide,  the  only  reference  with 
both  quantitative  and  qualitative  data,  including  cost  of  living,  crime  and  quality  of 
life  indices.. .graduation  levels.. .housing  and  rental  rates... relocation  information... 
exclusive  economic  and  demographic  projections  and  much  more! 
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EQUIPMENT 


prepress 


MCC  PUBLISHING  CONSULTANTS 

Rochester,  Minn. 

Is  converting  and  customizing  dictionaries 
and  related  programs  that  The  Washing¬ 
ton  Post  will  use  with  its  CCI  Europe 
publishing  system.  MCC  is  implementing 
its  TextStream  products  in  this  project. 


output 

ALFAQUEST  TECHNOLOGIES  INC. 


Rolling  Meadows,  III. 

Now  exclusively  resells  to  North  Ameri¬ 
can  newspapers  the  flatbed  LS  Jet  200 
and  300  platesetters  from  Krause- 
Biagosch  GmbH,  Bielefeld,  Germany. 
Marketed  as  the  alfaJet  200  and  300 
models,  they  may  be  equipped  with  either 
FD-Nd-YAG  lasers  or  violet-laser  diodes. 
Resolutions  range  up  to  2,540  dpi.  An 
alfaJet  can  load  up  to  600  single  or  300 


AlfaQuest  Technologies 
now  distributes  Krause's  fast 
flatbed  platesetters  in  North  America 


panorama  plates  with  a  maximum 
exposure  size  of  25.2  inches  by  37  inches. 
In  addition  to  its  visible-light,  UV,  and 
thermal  computer-to-plate  devices,  alfa- 
Quest  offers  models  that  compete  at  the 
highest  speeds.  The  alfaJet  300  images 
up  to  310  plates  per  hour  at  1,016  dpi. 


AGFA-GEVAERT  N.V. 

Mortsel,  Belgium 

Followed  success  with  Sublima  screening 
dXAgderposten  Trykk,  Arendall,  Norway, 
(where  it  imaged  Agfa  Lithostar  silver 
digital  plates)  with  worldwide  release  on 
both  photopolymer  and  silver  plates.  A 
hybrid  derived  from  experience  with 
Agfa’s  CristalRaster  frequency-modulated 
stochastic  screening  and  Agfa’s  Balanced 
Screening,  Sublima  yields  continuous- 
tone  quality  “that  mimics  commercial 
printing”  for  high-speed  newspaper 
printing,  according  to  the  company.  It 


delivers  a  1%  to  99%  dot  reproduction 
for  black-and-white  and  color  images, 
line  drawings,  and  logos,  with  finer  detail 
in  highlight,  shadow,  and  midtone. 

business  systems 

ICANON  ASSOCIATES  INC. 

Blue  Bell,  Pa. 

Was  selected  by  Dow  Jones  &  Co.  Inc.  to 
supply  Newzware  circulation  and  Hawker 
single-copy-distribution  software  for  its 
Houston  operation.  Deployment  is 
through  a  central  server  connection  for 
single-copy  sales,  using  Newzware  client 
software.  Newzware-integrated  Hawker 
includes  circulation-management  soft¬ 
ware  and  allows  the  plant,  wholesaler, 
distributor,  and  retailer  to  access  and 
process  information  that  can  streamline 
single-copy  distribution.  It  includes  Web 
connectivity  for  remote  account  manage¬ 
ment  and  Palm  technology  for  mobile 
data  tracking  and  account  assessment 
tied  to  a  real-time  database.  Returns  can 
be  entered  and  account  balances  reviewed 
on-site  with  dealers.  Newzware  enables 
Dow  Jones  to  establish  a  corporate 
umbrella  account  for  the  distribution 
group  while  maintaining  a  discrete  profit- 
center  application  for  each  publication 
delivered.  Other  benefits  are  dynamic 
draw  changes,  more  distribution-staff 
communication,  billing  metrics  to 
manage  accounts,  and  reporting  for 
any  circulation  or  demographic  data. 
Separate  fields  cover  partner  accounts 
and  special-event  draws  with  time  limits. 

VISION  DATACORP. 

Rensselaer,  N.Y. 

Installed  Total  Advertising  display-ad 
billing  and  sales-management  and 
Circulation  sales  and  management 
systems  at  four  dailies  Community 
Newspaper  Holdings  Inc.  bought  from 
Ottaway  Newspapers  Inc.  The  circulation 
system  takes  electronic  payment  by  credit 
or  debit  card.  Its  Vision  Home  link  allows 
users  of  the  papers’  Web  pages  to 
subscribe  and  temporarily  halt  delivery. 

post-press 

MULLER  MARTINI  CORP. 

Hauppauge,  N.Y. 

Installed  an  Apollo  compensating  counter 
stacker  at  The  Morning  Journal,  Lorain, 
Ohio,  where  it  creates  neatly  jogged  and 
compensated  stacks.  Microprocessor 
controls  eliminate  manual  counting, 
jogging,  and  compensated  stacking. 


PEOPLE 

MOVING 


BASYSPRINT  APPOINTS 
UV-SETTER  MANAGER 

JOERG  WESTPHAL  WAS  HIRED  BY 
basysPrint  GmbH,  Boizenburg, 
Germany,  as  key  account  manager  in  North 
America  and  certain 
other  markets  for  its 
UV-Setters,  which 
digitally  expose  con¬ 
ventional  plates  that 
can  be  processed  by 
existing  equipment. 
Westphal  had  been  a 
Heidelberg  plateset- 
ter  product  manager. 

K&F  HIRES  BARON 

K&F  international  INC.,  GRANGER. 

Ind.,  hired  Don 
Baron  to  manage 
sales  of  press- 
registration  and  plate- 
production  products 
in  New  England  and 
the  mid-Atlantic 
states.  Before  joining 
K&F,  Baron  was  a 
sales  manager  for  10 
years  with  Nela  Temes  Register  Group. 

BARKA  BACK  AT  GOSS 

After  a  stint  at  systems  tech- 

nology  Inc.,  Bruce  Bama  returned  to 
Goss  International  Inc.,  Bolingbroke,  III.,  as 
Northeastern  U.S.  and  Canada  sales 
manager,  a  position  he  held  from  1999  to 
2001.  Bama  is  based  in  Pittsburgh,  where 
he  earlier  was  vice  president  at  Rock  Built 
In-Line  Finishing  Systems. 

EVANS  AGAIN  AT  FERAG 


Don  Baron 
K&F  International 


Joerg  Westphal 
basysPrint 


ARRY  C.  EVANS  HAS  REJOINED 
Ferag  Americas 
as  executive  vice 
president  to  help 
launch  its  North 
American  initiatives. 

Originally  in  various 
positions  at  Ferag 
for  almost  12  years, 

Evans  spent  the 
past  five  years 
with  Goss  International  and  Prim  Hall 
Enterprises  Inc. 


Barry  Evans 
Ferag  Americas 
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Online-versus-print  readership  picture  colored  by  numbers 

IN  HIS  AUTOBIOGRAPHY,  MaRK  TwAIN  QUOTED  BRITISH 

statesman  Benjamin  Disraeli,  “There  are  three  kinds  of  lies: 
lies,  damned  lies,  and  statistics.”  That’s  especially  true  in 
cyberspace,  where  statistics  are  often  nebulous  and  always 
open  to  interpretation. 

So  with  that  disclaimer  in  mind,  I  thought  it  would  be  informative 
(and  entertaining)  to  see  how  the  top  20  print  newspapers,  as 
measured  by  circulation,  compare  with  the  top  20  newspaper  Web 
sites,  as  measured  by  audience. 

I  know,  I  know:  We’re  not  comparing  apples  to  apples  here.  It’s 


probably  more  like  pears  to  kiwifruit.  Print 
circulation  isn’t  equivalent  to  unique  Web 
visitors,  which  is  more  akin  to  readership 
than  circulation.  And  while  I  have  a  top  20 
online-newspaper  list  for  January,  print 
circulation  figures  aren’t 
yet  available  for  that  month 
—  so  add  a  banana  to  our 
comparison. 

All  these  caveats  might 
prevent  us  from  doing  this 
story  in  our  news  section, 
but,  fortunately,  this  is  a 
column  —  which  means  our 
gentle  readers  may  indulge 
some  unscientific  analysis! 

The  print  numbers  come  from  the  Audit 
Bureau  of  Circulations  for  the  six-month 
period  ended  last  Sept.  30,  and  our  Web 
list  comes  from  an  E&P  emalysis  of  home 
and  work  Web  usage  in  the  United  States 
as  measured  by  Nielsen//NetRatings 
for  January. 

As  it  turns  out,  most  of  the  papers  on 
the  top-20  online-audience  list  are  also  on 
the  top-20  print-circulation  list,  and  their 
respective  rankings  correspond  closely. 

There  are  a  few  notable  surprises.  The 
Washington  Times'  Web  site  was  the  10th 
most-visited  newspaper  site  in  January, 
while  its  print  edition  has  a  circulation  of 


!  only  101,038  —  which  puts  it  near  the 
!  100th  spot  among  print  dailies.  The  Times 
\  site  no  doubt  gets  a  boost  from  a  loyal 
national  audience  of  conservatives. 

Three  other  Web  champs:  The  Boston 
Globe  (No.  4  on  the  Web,  No.  14  in  print), 
the  Chicago  Sun-Times 
(No.  6  online.  No.  13  in 
print),  and  The  Atlanta 
Journal-Constitution  (No. 

9  online.  No.  19  in  print). 

Surprisingly,  the  Sun- 
Times,  with  2,142,000 
unique  Web  visitors  in 
January,  ranked  well  ahead 
of  its  rival,  the  Chicago 
I  Tribune,  which  had  1,437,000  Web  visitors. 
!  Offline,  the  Tribune  is  the  larger  paper. 

I  Alison  Scholly,  executive  producer  for 
Chicago  Tribune  Interactive,  insists  that 
her  paper  has  a  larger  online  audience 
i  where  it  matters  —  in  Chicagoland.  She 
i  points  out  the  January  report  measures 
Web  users  by  national  audience.  Scholly 
said  an  October  report  showed  that  the 
I  Tribune  was  the  No.  1  site  in  the  Chicago 
!  market  with  a  unique  local  audience  of 
I  997,816.  The  Sun-Times  had  344,193 
i  visitors  during  that  same  month,  she  said, 
i  “It’s  all  a  local  game,  and  we  consider 
ourselves  a  local  site,”  Scholly  said.  “We 


Top  20  Newspaper 

Web  Sites 

1  Brand  or  Channel  Unique  Audience  (000) 

NYTimes.com 

7,690 

washingtonpost.com 

6,056 

USAToday.com 

5,984 

The  Boston  Globe 

2,728 

LA  Times 

2,586 

Chicago  Sun  Times 

2,142 

San  Francisco  Chronicle 

2,140 

Newsday 

2,016 

Atlanta  Journal-Constitution 

1,812 

The  Washington  Times 

1,779 

The  Houston  Chronicle 

1,739 

NYP  Holdings 

1,624 

Miami.com 

1,544 

Chicago  Tribune 

1,437 

Philly.com 

1,430 

Star  Tribune 

1,331 

Daily  News  Online  Edition 

1,323 

The  Seattle  Times  Online  Network 

1,321 

BayArea.com 

1,108 

nj.com 

1,052 

Source:  E&P  analysis  of  NielsenZ/NetRatings  data  for  January 

:  don’t  really  care  about  the  casual  user  who’s  j 
,  out  of  market.”  The  Trib  also  has  r^uired  j  1 
j  users  to  register  since  last  year,  which  may  i ' 
i  have  diverted  some  traffic,  particularly  1 

^  out-of-towners,  to  suntimes.com. 

For  its  part,  the  Sun-Times  is  thrilled  i ! 

with  its  top-10  showing  among  national 
I  visitors.  John  W.  Cary,  new-media  vice 
I  president,  said,  “Traffic  has  grown  very 
steadily,  and  we  haven’t  seen  any  plateaus.”  [  ^ 

He  attributed  the  No.  6  ranking  to  his  staff  I 
and  the  paper’s  content,  which  includes 
columns  from  film  critic  Roger  Ebert. 

Three  papers  that  are  not  among  the  top  i ' 
20  in  circ  nonetheless  are  cyberspace  stars:  i  i 

I  The  Miami  Herald  is  No.  13,  The  Seattle  \  i 

Times  is  No.  18,  and  the  San  Jose  (Calif) 
Mercury  News  is  No.  19-  The  Wall  Street 
Jouttmt/ —  the  second-largest  print  daily, 

.  superseded  only  by  USA  Today  —  isn’t  I : 

measured  by  Nielsen/ /NetRatings  because  I ' 

its  Web  site  is  for  paying  subscribers  only.  j  j 
;  And  the  Web  audience  of  another  top-20  1 1 

!  print  title.  The  Arizona  Republic  in  i 

Phoenbc,  isn’t  available  because  Nielsen//  I 
NetRatings  rolls  azcentral.com  into  a  single  I 

1  category  for  all  Gannett  Co.  Inc.  papers  1 1 

i  (except  for  USA  Today).  The  only  other  1 1 
!  print  giants  not  to  make  the  Web  list  were  | ! 
I  The  Dallas  Morning  News  (No.  22  online,  !  i 

No.  12  in  print)  and  the  Detroit  Free  Press  \  \ 

j  (No.  25  online.  No.  20  in  print).  i 

I  But  remember:  Audiences  are  fickle.  And 
!  so  are  the  stats  that  measure  them.  11  i| 
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Editor  and  Publisher  is  the  leading  newsweekly  for  the  newspaper  industry  and  Mediaweek  is  the 
magazine  covering  the  business  and  content  issues  of  the  media  business.  Both  publications  are 
co-producing  the  expanded  2003  version  of  E&P’s  annual  Interactive  Conference  Sc  Trade  Show, 
which  will  focus  on  Local  Market  Media  Integration  and  the  co-opetition  between  newspaper 
and  broadcasting  corporations  and  Web  sites.  Attendees  will  learn  how  to  make  their  online 
efforts  more  successful  and  profitable,  from  the  industry  executives  that  are  leading  the  way. 
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The  8th  annual  EPpy'" Awards  will  also  be  presented 
to  the  hest  of  online  newspapering  and  broadcasting. 
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Co-Sponsored  by: 


S  DIGITALWORKS 


£)Xom 


BY  THE  UNION-TRIBUNE 


m. 


WEATHER 


OPINION 


ON  THE  POESIDENTUL 


Unlike  one  constitutional  analyst  A.  Lincoln,  the  press  has  little 
to  say  about  the  presidents  authority  ‘to  make  war  at  pleasure’ 

Bush  administration  spokesmen  have  made 
several  cases  for  waging  war  against  Iraq,  and  the  U.S. 
press  has  tended  to  present  all  those  cases  to  the  public 
as  if  they  were  gospel.  Does  this  mean  that  administra¬ 
tion  arguments  are  indisputable?  Or  does  it  mean  that 
the  right  questions  have  not  been  asked  often  or  loudly  enough? 

One  such  question:  Will  al-Q^ida  be  damaged  by  an  American 
attack  on  an  Islamic  nation?  If  not,  how  does  a  war  on  Iraq  help  the 
so-called  war  on  terror,  against  al-Q^ida?  Which  is  of  the  greater 
concern  to  Americans?  The  administration  insists  that  Iraq  and 

bases?  Wasn’t  the  Turkish  government, 
in  effect,  blackmailing  Uncle  Sam?  If  so, 
who’s  more  to  be  condemned  —  the  seller 
or  the  buyer?  Besides,  if  Washington  wants 
democrat^  in  the  Middle  East,  wasn’t  that 
Turkish  parliament  vote  a  good  example? 


al-Qaida  are,  in  fact,  linked  and  that 
Washington  has  the  evidence  to  prove  it. 
But  that  evidence  can’t  be  revealed,  lest 
it  disclose  how  we  know  and  from  whom 
we  know  it. 

That  may  be  true,  as  it  often  is  with 
secret  intelligence  information,  but  this 
argument  raises  at  least  two  questions: 
What  kind  of  democracy  allows  its  leaders 
to  take  it  into  war  without  fully  specifying 
the  reasons?  And  should  a  “watchdog” 
press  present  the  supposed  link  between 
Iraq  and  al-Qaida  as  if  it  had  been 
demonstrated,  because  President  Bush 
and  Secretary  of  State  Colin  Powell  say  so, 
or  point  out  that  it  hasn’t  really  been 
proven,  even  at  the  United  Nations? 

The  battle  in  the  Turkish  parliament 
over  whether  the  United  States  might  use 
bases  in  Turkey  to  make  war  on  Iraq  was 
covered  intensively  in  the  American  press, 
but  rather  like  an  Olympic  event  —  Us 
versus  Them.  Could  the  United  States 
swing  the  votes  to  get  its  way?  After  the 
first  setback,  could  there  be  a  second  try, 
for  U.S.  goals  to  be  met? 

Other  pertinent  questions  could  have 
been  raised.  Why  was  the  United  States 
willing  to  pay  such  enormous  sums  to 
Turkey  to  win  permission  to  use  military 


The  American  press 
appears  to  prefer 
rooting  for  the 
home  team  more 
than  keeping  its 
eye  on  the  ball. 


As  for  stationing  U.S.  bombers  where 
they  can  “take  out”  that  troublesome 
North  Korean  nuclear  reactor  —  it  shows 
administration  concern  about  a  problem 
that  appears,  on  its  face,  as  threatening  as, 
and  more  immediate  than,  Iraq’s  quest  for 
nuclear  weapons.  But  if  the  United  States 
tries  a  “pinpoint”  air  attack,  might  not  the 
North  Korean  army  swarm  down  on  South 
Korea,  probably  setting  off  a  bigger  war 
than  now  contemplated  in  Iraq? 

Perhaps  the  least-informed  public 
assumption,  encouraged  by  a  lack  of  press 


probing,  is  that  President  Bush  has  the 
right  to  decide  whether  or  not  to  wage 
war  on  Iraq.  And  perhaps  the  most 
important  unasked  question  is  whether 
he  really  does  have  that  power,  despite 
Senate  approval  and  some  backing  in  the 
U.N.  Security  Council. 

Abraham  Lincoln,  a  great  war  president 
and  one  of  our  keenest  constitutional 
analysts,  thought  not.  More  than  150  years 
ago,  Lincoln  responded  sharply  to  a  letter 
from  William  H.  Herndon,  his  former  law 
partner.  Herndon  had  asserted  —  as 
Lincoln  rephrased  the  proposition  — 

“that  if  it  shall  become  necessary,  to  repel 
invasion,  the  President  may,  without 
violation  of  the  Constitution,  cross  the 
line,  and  invade  the  territory  of  another 
country;  and  that  whether  such  necessity 
exists  in  any  given  case,  the  President  is  to 
be  the  sole  judge.” 

It  would  be  difficult  to  improve  on 
Lincoln’s  prescience  in  refuting  Herndon’s 
thesis  —  the  core  of  which  is  Bush’s  basic 
rationale  for  the  proposed  war  on  Iraq. 
Lincoln  replied:  “Allow  the  President  to 
invade  a  neighboring  nation,  whenever  he 
shall  deem  it  necessary  to  repel  an  invasion 
[or,  in  this  case,  theoretical  use  of  weapons 
of  mass  destruction],  and  you  allow  him  to 
do  so  whenever  he  may  choose  to  say  he 
deems  it  necessary  for  such  purpose  —  and 
you  allow  him  to  make  war  at  pleasure. 
Study  to  see  if  you  can  fix  any  limit  to  his 
power  in  this  respect. ...  If,  today,  he  should 
choose  to  say  he  thinks  it  necessary’  to 

invade  Canada,  to  prevent 
the  British  from  invading 
us,  how  could  you  stop 
him?  You  may  say  to  him, 

T  see  no  probability  of  the 
British  invEiding  us’  but  he 
will  say  to  you,  ‘Be  silent,  I 
see  it,  if  you  don’t.’” 

Whether  or  not  the 
United  States  wages  war  on 
Iraq,  this  may  be  the  most 
important  question,  not  just  for  now  but  in 
the  future:  Does  a  U.S.  president  really 
have  the  power  “to  make  war  at  pleasure”? 

That  question  is  seldom  being  asked  by 
an  American  press  that  seems  sometimes 
to  be  playing  on  the  administration  team 
rather  than  pursuing  the  necessary  search 
for  truth,  wherever  it  may  lead.  D 

Wicker  covered  politics  and  national  affairs 
for  The  New  York  Times  for  more  than  30 
years.  He  wrote  an  Op-Ed  column  for  the 
newspaper from  1966 to  1991- 
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It  announces  massive  cartoon  donation  to  Library  of  Congress 

BY  DAVE  ASTOR 

HE  Herb  Block  Foundation  — 
endowed  with  $50  million  by  the  late 
cartooning  giant  —  is  drawing  up 
plans  to  spend  the  money  and  keep 
Herblock’s  memory  alive. 

Its  first  big  move  is  donating  more  than  14,000 
of  Herblock’s  editorial  cartoons  to  the  Library  of  Congress. 

“They  were  in  his  basement  —  one  burst  pipe  away  from  disas¬ 
ter,”  said  foundation  President  Frank  Swoboda. 

The  library  will  display  a  number  of  the  Herblock  cartoons  in  an 


Herblock  in  1995 


exhibit  starting  Wednesday.  Swoboda  told 
E(^P  there  will  eventually  be  a  permanent 
Herblock  room  at  the  library,  which  will 
loan  out  cartoons  for  shows  in  other  venues. 

The  foundation  also  plans  to  dispense 
grant  money,  help  with  Herblock-related 
books,  start  a  political  cartooning  prize 
(which  might  honor  Web  work,  too),  and 
give  college  scholarships  to  needy  two-  and 
four-year  students  in  various  subject  areas. 

Formal  plans  for  at  least  some  of  these 
efforts  are  slated  to  be  announced  before 
the  end  of  this  year,  according  to  Swoboda. 
In  the  meantime,  the  W'ashington-based 


et  cetera  . . . 

A“Garfiekl”  film  is  slated  to  enter 

production  this  month  and  possibly 
reach  theaters  in  December,  according 
to  20th  Century  Cat ...  urn  ...  Fox.  Garfield's 
has  yet  to  be  cast,  but 
Breckin  Meyer  would  be  Jon 
Arbuckle  and  Jennifer  Love  Hewitt, 
Liz.  In  the  part-live-action  movie, 
Odie  the  dog  is  kidnapped. 

^  .  J  Garfield  feels  responsible  and 
“springs  into  action.”  Jim  Davis’ 
comic,  which  turns  25  this  June, 


foundation’s  four  staffers  and  17-member 
board  are  mulling  over  the  details. 

For  instance,  there  is  the  matter  of  what 
groups  might  receive  grants.  “If  you  look  at 
Herblock’s  cartoons,  there  are  certain 
themes  —  social  justice,  civil  liberties,  civil 
rights,  and  education,”  said  Swoboda.  So 
organizations  in  those  areas  would  be 
prime  grant  candidates.  But  questions 
include  whether  to  help  established  or 
struggling  groups,  give  small  sums  to  many 
groups  or  large  sums  to  a  few  groups,  etc. 

Also  under  consideration  is  helping 
journalism  organizations  such  as  the  Asso- 


runs  in  2,600  papers  worldwide  via  Universal 
Press  Syndicate.  ...  Bob  Greene  is  the  subject 
of  profiles  in  the  March  Chicago  and  April 
Esquire.  Chicago  reported  that  the  high-school 
student  Greene  slept  with  (in  the  1980s  rela¬ 
tionship  that  cost  Greene  his  Chicago  Tribune 
job  last  September)  is  seeking  a  financial  set¬ 
tlement  with  the  ex-columnist.  The  magazine 
also  noted  that  Greene’s  “overattentiveness  to 
young  women”  was  well-known  for  years  in 
the  Tribune  newsroom,  and  that,  while  60% 
of  the  paper’s  readers  initially  supported 
Greene,  only  50  canceled  their  subscriptions. 
Greene  was  with  Tribune  Media  Services. 


(nation  of  American  Editorial  Cartoonists. 

Swolxxla  reported  that  about  $20 
million  of  Herblock’s  estate  is  available  to 
the  foundation  at  this  point,  with  the  rest 
to  be  released  when  the  probate  process  is 
completed.  Herblock  died  in  October  2001, 
at  age  91,  after  a  multi-Pulitzer-Prize- 
winning  career  that  began  in  1929  with  the 
Chicago  Daily  News.  He  joined  The  Wash¬ 
ington  Post  in  1946,  and  his  last  national 
distributor  was  Creators  Syndicate. 

In  his  will,  Herbl(x;k  established  the 
foundation  and  chose  the  people  to  run  it 
Three  of  the  four  staffers  were  Herblock’s 
assistants  —  one,  foundation  Executive 
Direrrtor  Jean  Rickard,  worked  with  him 
for  40-plus  years.  The  fourth,  now-retired 
Post  reporter  and  editor  Swolxxia,  had  a 
friendly  relationship  with  the  cartoonist 

“He  was  a  wonderful  man  —  warm  and 
funny,”  said  Swoboda.  “And  he  never  lost 
his  sense  of  outrage.  He  wouldn’t  holler, 
but  you  could  see  it  in  his  cartoons.” 

The  amount  of  money  Herblock  had 
shocked  almost  eveiybody.  “He  was  kind 
of  rumpled,”  said  Swoboda.  “You  wouldn’t 
think  he  had  two  nickels.  He  broke  all  the 
rules  of  investing,  essentially  having  only 
one  st(x;k  —  the  Washington  Post  C!o.  — 
and  keeping  it  When  it  split,  it  was  like 
having  a  rabbit  in  a  safety-deposit  box.” 

Several  past  and  present  Post  people 
(including  Swoboda)  are  on  the  foundation 
board.  Other  members,  such  as  Chicago 
rn&une/Tribune  Media  Services  columnist 
Clarence  Page,  come  from  outside  the  Post. 

Swolxxla  noted  that  the  foundation, 
which  will  eventually  have  a  Web  site, 
intends  to  be  a  permanent  entity  that  will 
be  around  for  the  100th  anniversary  of 
Herbl(x;k’s  1909  birth  —  and  beyond.  11 
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THE  CUIB  REPORTER 

Looking  at  journalists’  dual  roles  in  light  of  the  Rhode  Island  blaze 


IT  IS  JOURNALISM  AT  ITS  NADIR,  JEFFREY  DeRDERIAN,  A 

reporter  for  WPRI-TV  in  East  Providence,  will  testify 
before  a  Rhode  Island  grand  jury  as  a  co-owner  of  The 
Station,  the  West  Warwick  nightclub  that  burned  down 
Feb,  20,  killing  99  people  and  injuring  at  least  185  more, 
“He  was  at  the  club  in  his  capacity  as  an  owner,”  said  Jeffrey  Pine, 
the  former  state  attorney  general  who  is  representing  Derderian, 
“He  was  not  doing  any  reporting  at  the  scene,” 

Why  does  it  matter?  Derderian  was  at  the  club  that  night  with  a 
WPRI  videographer  shooting  generic  footage  for  a  story  on  safety 

conditions  at  niglitspots.  so.  Derderian  will  not  Tje  able  to  keep  his 

Derderian ’s  decision  to  testify  as  a  grand-juiy  appearance  quiet.  Tlie  public 

businessman  should  end  speculation  that  will  know  his  responses  because  of  leaks,  no 

he  will  claim  a  reporter’s  privilege  to  avoid  matter  what  prosecutors  say  about  the 
answering  pointed  questions  about  his  secrecy  of  the  process.  It  has  been  ever  thus, 

club’s  operations.  But  his  dual  roles  as  a  Derderian  will  be  viewed  as  a  reporter 

nightclub  owner  and  a  TV  correspondent  '  who  had  access  to  a  Lexis-Nexis  mountain 
may  make  him  more  vulnerable 
to  a  grand-jury  inquiry,  media 
attorneys  said. 

Two  years  ago,  when 
Derderian  was  working  at 
WHDH-TV  in  Boston,  he 
reported  that  a  foam  material 
used  for  mattresses  was  a  fire 
hazard,  according  to  the  Boston 
Herald.  Yet,  he  used  a  similar 
material  to  soundproof  his 

own  club’s  wooden  walls  —  AlC  Will  ilUL  gCL  Oily  SiOA^IV  CVCll 

and  didn’t  install  sprinklers.  though  his  brother,  Michael,  a  co-owner  of 

The  Station  became  a  boxed  inferno  after  The  Station,  reportedly  was  responsible  for 
Great  White,  a  rock  ’n’  roll  band,  began  a  the  day-to-day  operation  of  the  club.  That’s 

pyrotechnic  display  that  engulfed  the  foam-  because  the  brothers  claimed  in  the  US 

covered  walls.  Great  White  representatives  Talent  Buyers  Guide  that  the  club  could 

said  the  club  gave  it  permission  to  use  the  handle  crowds  of  up  to  550  people  even 

devices.  The  club  owners  said  they  didn’t.  though  local  law  restricted  its  capacity  to 
It  doesn’t  matter.  300,  according  to  The  Boston  Globe. 

The  jurors  will  know  from  newspaper  If  fire  marshals  can  prove  the  band 

reports  that  bands  in  the  past  used  pyro-  routinely  attracted  crowds  of  more  than 
technics  at  The  Station  even  though  the  300,  as  officials  have  alleged,  then  the 
club  did  not  have  the  required  license  to  do  grand  jury  will  want  to  know  why  the 


so.  Derderian  will  not  be  able  to  keep  his 
grand-juiy  appearance  quiet.  The  public 
will  know  his  responses  because  of  leaks,  no 
matter  what  prosecutors  say  about  the 
secrecy  of  the  process.  It  has  been  ever  thus. 

Derderian  will  be  viewed  as  a  reporter 
who  had  access  to  a  Lexis-Nexis  mountain 
of  information,  and  people  will 
wonder  why  he  didn’t  practice 
what  he  preached  on  the  air. 

As  word  dribbles  out  about  his 
testimony,  they  will  forget  his 
tear-stained  Feb.  22  press 
conference,  when  he  refused  to 
answer  questions,  and  instead 
remember  in  anger  those  who 
were  burned  and  those  who 
died  at  his  club. 

He  will  not  get  any  slack  even 
though  his  brother,  Michael,  a  co-owner  of 
The  Station,  reportedly  was  responsible  for 
the  day-to-day  operation  of  the  club.  That’s 
because  the  brothers  claimed  in  the  US 
Talent  Buyers  Guide  that  the  club  could 
handle  crowds  of  up  to  550  people  even 
though  local  law  restricted  its  capacity  to 
300,  according  to  The  Boston  Globe. 

If  fire  marshals  can  prove  the  band 
routinely  attracted  crowds  of  more  than 
300,  as  officials  have  alleged,  then  the 
grand  jury  will  want  to  know  why  the 


Derderians  did  not  install  sprinklers  —  a 
safety  system  that  would  have  saved  lives. 

Brian  Butler,  the  WPRI  videographer 
who  was  at  the  club  with  Derderian,  also 
will  face  grand-jury  questioning,  according 
to  numerous  sources.  Butler  started 
shooting  right  before  the  band  began  its 
pyrotechnic  act  and  captured  much  of  the 
mayhem  of  that  horrific  night  before 
escaping  with  his  own  life. 

Afterward,  WPRI  News  Director  Gaiy 
Brown  ordered  Butler  to  turn  over  all  of  his 
tape  to  the  Rhode  Island  attorney  general’s 
office,  which  is  investigating  the  fire. 
Turning  over  that  tape  means  Butler 
cannot  invoke  the  state’s  shield  law  and 
might  be  forced  to  tell  everything  he  knows 
about  newsroom  conversations  between 
Brown  and  Derderian. 

Brown  told  TV  interviewers  after  the  fire 
that  he  sent  Butler  to  The  Station  because 
he  believed  it  was  a  “good  example”  of  a 
venue  that  met  all  safety  standards.  The 
grand  jury  might  want  to  know  if  Brown 
got  that  information  from  Derderian  or 
whether  he  made  that  decision  based  on 
an  independent  check  of  his  own. 

Brown  isn’t  talking.  He  refers  all 
inquiries  to  Amy  Quinn,  a  public-relations 
woman  hired  to  answer  questions  for  him. 
Unfortunately,  Brown  won’t  be  able  to  take 
Quinn  into  the  grand-jury  room  if  he  is 
called  to  testify.  WPRI  is  doing  everything 
it  can  to  distance  itself  from  Derderian’s 
club,  even  claiming  that  it  did  not  know  he 
was  a  co-owner  of  The  Station.  “We 
thought  Jeffrey  Derderian  only  had  a  par¬ 
tial  interest,”  said  Quinn,  even  after  I  told 
her  that  the  Derderians  identified  them¬ 
selves  as  co-owners  in  a  press  statement 

Jeffrey  Derderian  has  become  a  symbol 
for  every  news  organization  that  wants  to 
keep  its  reporters  from  holding  business 
interests  in  nonmedia  enterprises.  But  it  is 
unclear  whether  that  will  ever  happen.  For 
example.  The  Providence  Journal  asked 
Marion  Davis,  its  education  writer,  to  cover 
some  aspects  of  the  West  Warwick  fire  even 
though  her  husband  owns  a  nightclub 
where  she  sometimes  works. 

“I  didn’t  want  to  do  it,”  Davis  said  in  a 
telephone  interview.  “But  they  said  they 
needed  me.  Things  were  so  crazy  here.  I 
insisted,  however,  that  they  end  my  stoiy 
with  some  disclosure  about  my  club.  My 
husband  wasn’t  very  happy  about  it”  11 
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Newspaper  Presses:  KBA  Prisma 


Uniting  the  flexibility  of  a  one-around  press  with  the  enomxxjs  output  of 
wide  web  technology,  our  four  by  one  KBA  Prisma  is  the  perfect  tool  for 
newspaper  publishers  seeking  layout  flexibility  in  preference  to  a 
collect-run  capability.  Rus,  proven  KBA  Drivetronic  individual  shaftless 
drives  and  paper-saving  minigaps  guarantee  an  optimum  print  quality 
and  easy  operation.  So  if  you  want  to  exploit  the  benefits  of  four  by 
one  in  newspaper  production,  just  give  us  a  call. 
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